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FFor the second year in a row, Latino Leaders organized 
a private luncheon in Washington DC with members of 
our 101 Most Influential Latinos list. The purpose was 
to discuss how to be more effective and make their 
organizations relevant and influential in the community at 
large. Among the leaders present were Javier Palomarez, 
President of the USHCC, Charles Patrick Garcia, CEO 
of ALPFA, Andre Arbelaez President of HiTech, Antonio 
Tijerino, Executive Director of the Hispanic Heritage 
Foundation and Elena Rios, President of the National 
Hispanic Medical Association. Approximately 20 leaders 
gathered to discuss strategies, bring ideas to the table and 
highlight current issues Latinos need to place emphasis 
on. I was sincerely impressed to see so many leaders all at 
once, it was a truly unique moment. 

Some of  the issues discussed were:

-The need to bring Latino Leaders together more often to 
discuss and agree on common issues.
-The need to call to action and strategize plans.
-Discuss how to accelerate the process of coming to 
power by the growing Latino numbers.
-The need to think different, more wisely.
-The need to invent our own “inclusion act” and stop 
piggy backing from the Affirmative Action Act.
-The necessity to create more leaders.

As we head to 2016, we’re convinced our leaders 
need to get together and make things happen. And we’re 
planning to take the initiative and do it.

Happy 2016! 

Jorge & Raul Ferraez.

Latino Leaders 101 Luncheon

JORGE & RAUL FERRAEZ / PRESIDENTS OF FERRAEZ USA

A CONVERSATION WITH THE PUBLISHER
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IGNACIO SALAZAR 
A LEADER FOR JOBS AND 
CORPORATE DIVERSITY
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IIn the mid-1990s, one of my lifetime dreams came true: I was hired as a 
reporter for La Opinión newspaper.

By this time, La Opinión was Los Angeles’ sole, Spanish-language daily (during the 
1980s there were three Spanish dailies in the city). It already was much more than a 
paper: it was a legend, a mythopoeic publication that stood tall among Latino immigrant 
readers in Southern California with a well-deserved respect across the nation.

For its readers, the paper was a beacon of ethics and truth in the midst of a darkness 
that kept mostly immigrant Spanish readers out of mainstream America (during the 
1930s the paper did seminal coverage of the repatriation and deportation of Mexicans). 
It was a source of pride that a Spanish-language newspaper covered stories not only in 
their language, but with an angle that mattered to them.

For most Latino journalists, it was the 
culmination of a dream to be part of its 
ranks. 

La Opinión had bureaus in Sacramento, 
Washington D.C. and México City. It was 
a landmark. It rivaled and sometimes 
bested the Los Angeles Times on many 
stories, especially when it came to Latino 
coverage.
The woman in charge of all of this was 
Mónica Lozano.
The heir of a long, respected newspaper 
dynasty that went back to the Mexican 
Civil War –something veritably unique 
in the country and the world- Lozano 
led her team in covering Los Angeles in 
ways that had never been done before 
and, in the current, sad state of Latino 

publications, perhaps never again will.
The L.A. Riots, several presidential elections, the changing face of Hispanic 

entertainment, the growth of the immigrant, Latino population, the rise and fall of the 
Latino boom, sports and politics were some of the themes the newspaper reported on 
a daily basis. During its heyday, La Opinión was a force to be reckoned with – and for 
good reason.

Though she is no longer at the helm of La Opinión or its spawn, Impremedia, a media 
conglomerate, Lozano still remains influential as a strong opinion leader in the Latino 
community. Few people are so uniquely qualified to go deep into the current state of 
Latino media, politics and what Latinos should do to move on to the next level.

That is why she was chosen to receive a Maestro Award from Latino Leaders Magazine 
in Los Angeles. She graces our cover during this edition, with a solid interview conducted 
by seasoned journalist Valerie Menard.
Also in this edition is our selection of the top Latino lawyers in the country, perhaps a 
first of its kind in Latino publications. In addition, our portfolio includes some notable 
people in the health industry.

As it turns out, this should be another must read issue.
Merry Christmas and a Happy New Year.

LETTER FROM THE EDITOR
GOOD TIDINGS

OUR LAST ISSUE OF THE YEAR PROMISES 
TO GO OUT WITH A BANG
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M
iami, Fla. resident of Cuban descent, 
Ralph Santisteban has always loved 
to travel. But before he became a 
small business owner, Santisteban 
had a high-stress job as a family 

practitioner/obstetrical surgeon. Valuing time with 
his family, Santisteban took a leap of faith 17 years 
ago and made a career change into travel franchise 
ownership with CruiseOne®, and has never looked 
back. 

Why the change? He believed owning a cruise 
franchise seemed like an exciting way to make a 
living doing what he loves, without the stress and 
unpredictable schedule often found in the medical 
field. Why a franchise and not working independently? 
Franchising provides stability and a proven success 
metric, as well as a strong support system from other 
franchisees and the corporate office.

Seventeen years later and with nine associates, 
Santisteban’s CruiseOne franchise is consistently 
recognized as a top franchise business within 
CruiseOne and among the cruise lines. One reason is 
because Santisteban understands the Latino market in 

FROM SCRUBS TO SANDALS: 
ONE SURGEON’S JOURNEY TO OWNING A TRAVEL FRANCHISE

Miami, which makes up more than 65 percent of the Miami-Dade County population 
according to the 2014 U.S. Census Bureau, and has targeted this demographic as 
one of his niches. Santisteban made a name for himself in South Florida among this 
demographic and has hosted quinceañera cruises, where he took care of the series 
of events onboard that lead up to the grand gala. He creates a 7-day memory that 
lasts a lifetime for his clients.

Other reasons behind his success include understanding the needs of his 
current and prospective clients, and making smart business partnerships. 
Santisteban’s CruiseOne franchise is the official travel agency for more than 25 
large corporations and organizations throughout the country, providing their 
members and employees with access to an exclusive cruise perk club that is 
uniquely tailored for each partnership. 

Understanding that first-time cruisers are an untapped market, Santisteban leads 
more ship luncheon tours than most any other agency nationwide. These tours 
introduce cruising to people who have never been on a cruise and gets them in the 
vacation state-of-mind without ever leaving home. 

The final ingredient in Santisteban’s success is his passion for travel and 
affiliation with a franchisor that matches his personality and business expectations. 
Santisteban recommends people who are interested in franchising perform their 
due diligence by conducting research, reading the contract carefully, speaking to 
current and past franchisees and creating a business plan before starting.

CruiseOne is a home-based travel franchise that is committed to being “Rich in 
Diversity” and it empowers all owners, agents and employees to reach their highest 
potential by leveraging their broad range of talent, experiences, personalities, 
viewpoints and ideas to generate business growth. For more information on 
owning a CruiseOne travel franchise, please visit www.CruiseOneFranchise.com 
or call 800-259-4145. 



A Successful 
Business Man

Meet Joel Ayala,
President of Ayala 

Development

“Everybody has talents, 
power connections, 
something they can 

give or contribute to 
their communities. 

Many people may not 
know they are leaders 

yet, but their leadership 
can be activated.”

JOEL AYALA IS A PROMINENT BUSINESSMAN WHO 
LEADS AYALA DEVELOPMENT, A CONSULTING FIRM THAT 

SPECIALIZES IN ECONOMIC, ORGANIZATIONAL AND 
WORKFORCE DEVELOPMENT.

“MANY PEOPLE MAY NOT KNOW THEY
ARE LEADERS YET, BUT THEIR LEADERSHIP

CAN BE ACTIVATED.”



hrough much of his life, Joel Ayala wanted but did not have a clear ethnic identity.
Growing up in Southern California. Ayala discovered he had Native American roots, but connecting with his tribe 

was difficult. Instead, Ayala turned to the people who had surrounded him in his native city of Santa Ana – people 
whose needs and open arms helped him become a leader.

He chose to be Latino.
Today, Ayala is a prominent businessman who divides his time between California’s capital, Sacramento, 

and his majority-Hispanic hometown. He leads Ayala Development, a consulting firm specializing in 
economic, organizational and workforce development. His clients include state agencies, nonprofits, 
foreign and American corporations.

Ayala Development recently secured the renewal of a $2 million contract involving a 
partnership between the governor’s office and the California Small Business Development 

Center Leadership Council, an organization that works with more than 50 centers, assisting small business owners and 
entrepreneurs – many of them Latinos.

According to Ayala, helping corporations and foreign investors is easy, mainly securing visas and investment opportunities. 
Small enterprise is another matter. 

“The biggest challenge and accomplishment is to get recognition for small and ethnically owned businesses, for them to sit 
at the table and get the resources they need,” Ayala says. 

He adds with pride that the centers working with the California Small Business Development Center Leadership Council 
have been able to bring back half a billion dollars in investment loans and financing for small businesses in 
the Golden State.

Entrepreneurship and leadership
Ayala knows firsthand the needs and challenges of the small enterprise. For about 10 

years beginning in the early 1990s, he served as a partner or director for the Career 
Management Institute and the United Education Institute, two private schools offering 
adult vocational training in Orange County.

In 2001, he landed a job at the then-struggling Orange County Hispanic 
Chamber of Commerce, which represents hundreds of mainly small businesses. 
The organization was looking for an account executive and Ayala was interested; 
he holds two university degrees, in social ecology and political science, from the 
University of California, Irvine.

But Ayala says he realized what the chamber really needed was an executive 
director, a post it could not afford at the time. Interested in raising his profile in 
the community, Ayala asked instead for the top job, agreeing to be paid just 
commissions initially. He got it. “That is when things really took off for the 
chamber,” he recalls. “And for me.”

Ayala led the chamber for seven years, turning it into a CEO-run 
organization, doubling its revenue, hiring supporting staff, and establishing 
a community nonprofit incubator and computer lab. He also created a 
foundation to support education, encourage leadership and offer scholarships.

Ayala goes to Sacramento
With his proven success in Orange County and a high profile, Ayala was hired as president and CEO 

of the Sacramento-based California Hispanic Chambers of Commerce, a statewide network of 65 Hispanic chambers and 
business organizations. He held the post for three years until 2010, tripling revenues and doubling membership.

Ayala’s accomplishments did not go unnoticed in the state capital. Governor Arnold Schwarzenegger appointed him to the Governor's Office of 
Economic Development, a sort of one-stop shop for businesses looking to start, grow or stay in California. Later, Ayala served briefly under the new 
governor, Jerry Brown.

Return to business
Upon leaving the state post, Ayala – always a businessman and a leader – turned his attention back to the private sector to launch his 

current company. However, Ayala thinks leadership is a quality present in everyone. 
“Everybody has talents, power connections, something they can give or contribute to their communities,” he says. “Many people may not know they 

are leaders yet, but their leadership can be activated.”
Family support for potential leaders can be crucial, Ayala adds. In his case, he credits his parents for inspiring him. 
“My mother, Betty Ayala, raised six kids while working full-time as an assistant for an oral surgeon,” he says with pride. “My father, Tony Ayala, 

orphaned at 4 years old and raised by his aunt, attended school till sixth grade and was a construction worker all his life. With little known history or 
lineage, they focused on the immediate family and the future.” 

His parents’ hard work inspired Joel Ayala to pursue college, entrepreneurship and serving others, he adds. 
“I am what I am thanks to my parents.”

STORY BY CÉSAR ARREDONDO
PHOTOS BY JOSÉ LUIS VILLEGAS

GETTING TO KNOWJOEL AYALA

Joel is President of Ayala Development
His specialty is Economic development and

counseling start-up businesses.Joel is originally from southern California.
 He divides his time between California’s 

capital, Sacramento, and his majority-Hispanic 
hometown, Santa Ana.

Landing
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A recognized leader of global public health, 
Dr. Julio Frenk became the sixth president of 
the University of Miami in April 2015.

Frenk, was Dean of Faculty at the 
Harvard T.H. Chan School of Public Health 
since 2009. He was Minister of Health of 
Mexico from 2000 to 2006.

Dr. Frenk was Dean of the Faculty at 
the Harvard T.H. Chan School of Public 
Health since January 2009. While at Harvard, 
he was also the T & G Angelopoulos 
Professor of Public Health and International 
Development, a joint appointment with the 
Harvard Kennedy School of Government. 

Frenk said when he was named President 
of the University of Miami, “I greatly 
appreciate the value of Miami’s privileged 
geographic location as the gateway 
connecting Latin America and the Caribbean 
with the United States. While I pride myself 
on being a global citizen, Latin America 
is my region of origin, and I welcome the 
opportunity to continue building lasting 
academic bridges across our Hemisphere.”

HEALTH 
MINISTER

Courtesy photo

 THE HEALTH PORTFOLIO

DR. JULIO FRENK
PRESIDENT OF THE 
UNIVERSITY OF MIAMI
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A former U.S. Air Force 
Captain, Joseph DeLeón is the 
president of Texas Health Harris Methodist 
Hospital Southwest Fort Worth.

His leadership as one of the top Latinos in the health 
care industry led Latino Leaders Magazine to award him with a 
Maestro Award in October.

DeLéon joined Texas Health Resources in 2005. He became 
president in 2013.

He earned a bachelor’s degree in political science and a minor in 
business management in 1991 and a master’s in public administration 
in 1994 from Texas A&M University.

As he said to those who attended the Maestro Awards in 
October, “I want my legacy to be that there’s no excuses for any of 
us- none of us has an excuse not to get involved, engaged.”

TOP LATINO IN 
THE HEALTH 

INDUSTRY

JOSEPH DeLeón 
PRESIDENT OF TEXAS HEALTH HARRIS 
METHODIST HOSPITAL SOUTHWEST, 
IN HIS OFFICE IN FORT WORTH, 
DECEMBER 2015.

Photo by Jason Gilmore
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NEUROSURGEON

 THE HEALTH PORTFOLIO

A distinguished neurosurgeon, Dr. Juan Alzate fights cancer 
using traditional and minimally invasive surgical approaches.

He works at Cancer Treatment Centers of America® 
(CTCA) at Midwestern Regional Medical Center, in Illinois. 

“There is no doubt that cancer is very difficult for patients 
and doctors. But because of advances in medicine, we are 
seeing more people survive,” Alzate said. “In addition to 
leading-edge medical technology and treatments available at 
Cancer Treatment Centers of America, our multidisciplinary 
and integrative approach to cancer care helps improve 
quality of life for our patients. Although working with cancer 
patients is difficult, it is also gratifying to see patients’ quality 
of life improve.”

Alzate earned a medical degree from the Universidad del 
Valle Medical School in Cali, Colombia, where he graduated 
with honors. He received training in neurosurgery at the 
Albert Einstein College of Medicine in New York City.

DR. JUAN ALZATE 
NEUROSURGEON
OF MIDWESTERN REGIONAL 
MEDICAL CENTER.

Courtesy photo



A
s Delta turns the page to 2016, the airline’s 
goals for next year include building on its 
growing momentum in Latin America and 
the Caribbean, a key market for leisure and 
business travelers. We recently spoke with 

Nicolas Ferri, Delta’s Vice-President Latin America and the 
Caribbean about progress made in 2015 and what’s in store 
for the region in 2016.

Where do you see the greatest areas of organic 
growth for the rest of the year and on 2016?

Nicolas Ferri: 2015 has been a year of success for the 
region and we will close it with the launch of 3 routes on 
Dec. 19 to add the organic growth done in Central America 
and Caribbean. Our capacity in Latin America and the 
Caribbean has increased year over year by 6 percent and 
our plans for 2016 call for an additional 3 percent growth.

Brazil is a crucial market for Delta and we are working 
diligently to ensure the success of the Sao Paulo to 
Orlando flight, which already is performing strongly. In 
South America, Colombia presents another area of growth 
thanks to two routes connecting Atlanta to Medellin and 
to Cartagena. We have received excellent support from 
agency partners, have created alliances with local brands to 
promote the flights and we are starting the year with sold-
out flights and we will work diligently to ensure the success 
of these operations.

Growth via strategic alliances is crucial for the 
region’s 2016 goals. Where do you see the biggest 
opportunity and what are the top challenges?

NF:  Aeroméxico is crucial to Delta’s success in 2016 
and beyond. There is a lot of excitement about the 
growth that the transborder market would represent 
with an expanded alliance with Aeroméxico, and we 
could not have better partners in Mexico than the 
country’s flagship airline. Our recent announcement 
of intent of purchase was very well received and is 
under evaluation by Aeroméxico’s Board of Directors. 
Open Skies and the approval of anti-trust immunity will 
allow Delta and Aeroméxico the opportunity to expand 
their commercial operations and better serve the trans-
border market.

There are always areas of growth when it comes to 
integrating two distinct business cultures, but Delta 
and Aeroméxico have over 20 years of successful 
collaboration. Every one of our actions is always centered 
on the customer’s needs. For the time being, we are 
waiting for the Mexican Senate to ratify the liberalized 
U.S.-Mexico air services agreement. In other words, the 
process is in the hands of the Mexican government. It 
is important to also highlight that this year we took the 
first steps to create a hub structure in Monterrey, Mexico, 
from where we have three daily flights to Atlanta, one to 
Los Angeles and one to Detroit.

Organic growth is slower, but growth through 
strategic partnerships is accelerated and brings more to 
the customers in a shorter amount of time.

DELTA 2016: A YEAR OF OPPORTUNITY
By Sarah Lora

DNH: The codeshare with Aerolíneas Argentinas presents additional growth 
potential for Delta. What can we Delta expect as Aerolíneas institutes a new 
president in 2016?

Ferri: All airlines change and evolve with new leadership. We respect our 
partner’s business acumen and trust them to conduct their business focused on 
the customer’s needs.

We’ve recently expanded codeshare with Aerolíneas Argentinas to provide access for 
our customers between Buenos Aires and Miami and John F. Kennedy, connecting to 
Cordoba, Mendoza and points beyond in the U.S. We also now offer a codeshare flight 
to Montevideo, Uruguay. This is a significant step in enhancing Delta’s presence in the 
region’s 3rd biggest economy.

DNH: Five years ago, you and Richard Anderson agreed on a goal for the 
region: to be the best U.S. airline in Latin America and the Caribbean. How do 
you feel about the progress to date?

Ferri: I am very proud to lead the best professionals in Latin America and the Caribbean. 
It is thanks to their efforts that we have accomplished incredible things over the last five 
years and we have much more to do together.

There are many ways to tell this story and from Delta’s perspective, we have greatly 
improved on the Net Promoter Score in the region which gauges our customers’ loyalty 
vis-à-vis other airlines. Business survey participants rate Delta’s business product ahead of 
other U.S. airlines flying to Latin America and shows significant improvement in loyalty 
amongst passengers flying on coach.

Serving our customers goes beyond providing the best services on-board and at every 
point of their journey. We also want to be an active participant in the communities we serve 
and this is why in 2015 we participated in over 200 events in U.S. Hispanic communities and 
launched a series of initiatives in support of education in the region.

The other way to tell our story is simply to see it through the eyes of those who evaluate 
our services, our customers and industry leaders.

This year the progress we have made was recognized by industry publications, customers 
and leaders with two awards from Latin Trade Magazine, five awards by the World Travel 
Awards both in Caribbean as well as in Latin America, and, we were also recognized by 
Recommend Magazine on their Reader’s Choice Awards. Leading a team of dedicated 
professionals is like flying with the wind our backs.
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Ammar Campa-Najjar is a Mexican-Arab Ameri-
can citizen, born and raised in San Diego, 
California. From living in an embattled part of 

the Middle East, to returning to the U.S. on the eve of 
September 11, 2001, I’ve witnessed how destructive 
people can be in the name of their ideological differ-
ences. I’ve also witnessed how honorable people can 
be when united by their shared humanity. In 2012, 
I worked alongside hundreds of people who volun-
teered their labor and love in advocacy of a common 
objective: reelecting President Obama.

As Deputy Regional Field Director for the Obama 
campaign, I aided in overseeing Southern Califor-
nia’s grassroots operations, with the primary respon-
sibility of establishing a regional office headquarters 
in San Diego, CA.

I then served as a White House Intern in the Execu-
tive Office of the President. I reviewed hundreds of 
personal stories each day, some of them uplifting but 
many of them tragically heart breaking – struggles bet-
ter left imagined than described. My time at the White 
House helped me further internalize the voice of the 
American people and the voice of the standard bearer 
of the Democratic Party.

Upon completing a fellowship program with the US 
Hispanic Chamber of Commerce (USHCC), my work 
in correspondence and political messaging paid off, 
and I was soon hired on as Deputy Director of Com-
munications. Today, I’m the association’s Director of 
Communications. 

I owe a debt of gratitude to those who’ve made 
my success possible. I came to D.C. to continue ad-
vocating for what we fought for in 2012: the ability 
to change the course of history by the power of our 
ideas, the boldness of our convictions, and the sincer-
ity of our actions. 

I’m honored to serve as an advocate for change by 
working for the USHCC. Serving the organization has 
enabled me to use my personal, cultural, academic, 
and professional background toward the important 
mission of advancing broad-based prosperity through 
an economy that works for everyone.

NEW DAY FOR SANTA MONICA
Latino Leaders was honored to have Tony Vasquez give the welcome 
remarks at the Los Angeles Maestro Awards this past September. A USC 
graduate, ex-teacher and community leader; Vasquez is the first Latino 
to ever serve as Mayor of Santa Monica. This is a historic moment as he 
will become the first Latino to ever serve in the position since the city 
was incorporated in 1886. On behalf of Latino Leaders Magazine we 
congratulate you. [Contributed Online Content]. 



Stephen N. Zack is a partner of Boies, Schiller & Flexner LLP based in Miami.  Mr. 
Zack was previously nominated by President Barack Obama for the position of Alternate 
U.S. Representative to the Sixty-eighth Session of the General Assembly of the United 
Nations, and he served as Senior Advisor to the United States State Department. 

Mr. Zack’s main practice as a civil trial lawyer is in the areas of voting rights, complex 
commercial litigation, class actions, products liability cases and federal multi-district 
litigation.  He has been a Board Certified Civil Trial Lawyer since 1983.

Mr. Zack has represented: Florida’s former Governor and U.S. Senator, Bob Graham as 
General Counsel; the Florida Senate; the Florida Department of Professional Regulation; 
the Cities of Hollywood, Hialeah, Miami Beach, Miami and numerous other national clients 
such as Philip Morris and National Geographic Society. In 2000, he represented former Vice 
President Al Gore in the trial of Bush v. Gore.  Mr. Zack was appointed to re-write the Florida 
Constitution as a member of the Florida Constitution Revision Commission in 1997.  He 
served as Chair of the Florida Ethics Commission from 1987 to 1994. 

Mr. Zack is a former President of the American Bar Association and was the first Hispanic 
American to assume the ABA Presidency. Mr. Zack was the first Hispanic American and 
youngest President of the Florida Bar. He has also served as President of the National 
Conference of Bar Presidents and as the Chair of the ABA’s House of Delegates - one of the 
nation’s most influential positions on matters relating to the legal profession. Mr. Zack is a 
Fellow of the International Academy of Trial Lawyers.

Stephen N. Zack
Partner at Boies, Schiller & Flexner, LLP



RAQUEL 
TAMEZ 
Chief Legal Officer, 
SourceAmerica
Vienna, VA 
Legal and Compliance

rtamez@sourceamerica.org

http://www.sourceamerica.
org/about-us/leadership/senior-leadership/raquel-tamez

http://www.sourceamerica.org/

In her current role, Tamez is responsible 
for all of Legal and Compliance. Previously, 
she worked for CSC, a global IT services and 
solutions provider, as Deputy General Coun-
sel of Litigation and e-Discovery Counsel and 
for a law firm in Dallas, Texas.

An active member of several professional 
organizations, including D.C.’s Hispanic Bar 
Association, Tamez has received national rec-
ognition as a recipient of the Hispanic Cor-
porate Achiever Award. She dedicates time to 
pro bono matters and has served as a board 
member for several nonprofit organizations.
 

YESENIA M. 
GALLEGOS 
Partner, Fox Rothschild
Los Angeles, CA
Labor and Employment

ygallegos@foxrothschild.com

http://www.foxrothschild.
com/yesenia-m-gallegos/

http://www.foxrothschild.com/

Representing employers in employment 
litigation and in actions against former em-
ployees in trade-secret and embezzlement 
actions, Gallegos also conducts and oversees 
workplace investigations of harassment, dis-
crimination and wage and hour audits, and 
provides organizations with training in em-
ployment law and compliance.

She served as the Hispanic National Bar 
Association’s (HBNA) Regional President for 
Southern California from 2013 to 2014. An 
active author and speaker, Gallegos served as 
associate literary editor and technical editor for 
the Maritime Law Journal from 2000 to 2002.
 

RICHARD J. 
MONTES 
Partner, Mauro Lilling Naparty 
LLP
Woodbury, NY
Medical and Professional 
Malpractice

rmontes@mlnappeals.com

http://www.mlnappeals.com/?project=richard-j-montes

http://www.mlnappeals.com/

Since joining MLN in 2003, Montes has 
successfully handled matters involving medi-
cal and other professional malpractice, em-
ployment law, products liability and commer-
cial litigation.

As president of the Long Island Hispanic Bar 
Association Community Service Fund, Montes 
leads the organization in fostering and pro-
moting the Long Island Hispanic community’s 
legal, educational and charitable missions, in-
cluding providing scholarships to students and 
charitable assistance to worthy agencies and 
groups that serve the area.The Hispanic Na-
tional Bar Association recognized him as one 
of its 2012 Top Attorneys Under 40.
 

JESSE H. 
RUIZ  
Partner, Drinker Biddle
Chicago, IL
Corporate, Government & 
Regulatory Affairs

jesse.ruiz@dbr.com

http://www.drinkerbiddle.com/
people/attorneys/ruiz-jesse-h

http://www.drinkerbiddle.com/

For over 18 years, Ruiz has focused his 
practice on business transactions, including 
mergers and acquisitions, venture capital and 
private equity investments. He also counsels 
clients on the formation of business entities in 
the United States, Latin America and Europe. 

In 2011, the Walmart Legal Department 
awarded Ruiz its inaugural Walmart Legal 
Spark Award for “outstanding client and 
community service and dedication to diversity 
in the legal profession. “Since 2006, Jesse 
has served as a member of the board of di-
rectors of Commonwealth Edison.
 

LEGAL 
EAGLES

No List is perfect.
We know that. But our research effort aims to showcase the most influential 
Latino Lawyers in the Country. This is not a merit based list; is actual power, 

relevance and success rate. The following people are those our team of 
advisors and reporters found out to be the Top 25 Latino Lawyers.

Of course there are others that would deserve to be part of this list, but we 
only wanted 25 to make it manageable. The list includes attorneys across a 
wide range of fields, but what they have in common is the impact each has 

made in his or her specialty and in their community.
Here we take a look at 25 of the top Hispanic lawyers in the country. 

Story by: Laura Rivas      Courtesy photos    

The 
25 mosT 
influenTial 

HISPANIC  LAWYERS
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BRIGIDA 
BENITEZ 
Partner, Steptoe & Johnson
Washington, DC
International Regulation & 
Compliance, Litigation

bbenitez@steptoe.com

http://www.steptoe.com/
professionals-Brigida_Benitez.html

http://www.steptoe.com/

Skilled in addressing and solving chal-
lenging problems stemming from business 
disputes, employment relationships or com-
pliance matters, Benitez has represented cli-
ents in industries including banking, pharma-
ceutics, telecommunications, education and 
aerospace. She serves as an adjunct professor 
at Georgetown University Law Center, where 
she teaches a course on international busi-
ness litigation and federal practice. Benitez 
is the immediate past president—and the 
first Latina to serve in the position—of the 
D.C. Bar, the second-largest unified bar in the 
country, with more than 100,000 members 
worldwide. 

STEPHEN N. 
ZACK 
Administrative Partner, Boies, 
Schiller & Flexner 
Miami, FL
Litigation, Corporate

szack@bsfllp.com

http://www.bsfllp.com/lawyers/
data/0398

http://www.bsfllp.com/index.html

Zack’s main practice area is complex com-
mercial litigation, emphasizing class actions, 
product liability cases and federal multi-dis-
trict litigation. He is a specialist in civil trial 
law, as well as eminent domain, corporate 
and international law.

The first Hispanic to assume the presidency 
of the American Bar Association, Zack was 
also the first Hispanic and youngest president 
of the Florida Bar. He has served as president 
of the National Conference of Bar Presidents. 
In 2000, he represented former Vice Presi-
dent Al Gore in the trial of Bush v. Gore.
 

MARCOS G. 
RONQUILLO 
Partner, Friedman &Feiger
Dallas, TX
Business Law, Commercial 
Litigation

mronquillo@fflawoffice.com

http://www.fflawoffice.com/

With over 30 years of trial experience 
representing governmental agencies such as the 
Dallas Independent School District, Ronquillo 
currently represents Fortune 500 companies 
in high-profile controversies. He is the former 
president of the Dallas Mexican American Bar 
Association and former chairman of the Dallas 
Hispanic Chamber of Commerce. Ronquillo is 
the recipient of numerous honors, including 
Hispanic Business Magazine’s 100 Most 
Influential Hispanics, Latino Leaders Magazine’s 
prestigious Maestro Award for Leadership 
and the Texas Mexican Bar Association’s 
Outstanding Lawyer of the Year Award. 

LARRY 
PASCAL 
Partner, Haynes Boone
Dallas, TX
International Arbitration; 
Energy, Power and Natural 
Resources

larry.pascal@haynesboone.
com

http://www.haynesboone.com/people/p/pascal-larry

http://www.haynesboone.com/

With extensive experience in aviation, 
energy and infrastructure, financial services 
and real estate, Pascal also publishes and 
speaks extensively on cross-border develop-
ments. He served as chair of the International 
Section of the State Bar of Texas, and led a 
successful campaign for the adoption of the 
ABA Model Rule on Foreign Legal Consul-
tants in Texas. Pascal serves as vice chair and 
director for World Services Group, one of the 
largest international networks in the world 
with membership in more than 120 countries 
on every continent. 

CESAR L. 
ALVAREZ 
Co-Chairman, Greenberg 
Traurig
Miami, FL
Corporate and Securities

cadirect@gtlaw.com

http://www.gtlaw.com/
People/Cesar-L-Alvarez

http://www.gtlaw.com/Home

As former CEO of Greenberg Traurig, Al-
varez directed the firm’s growth from 325 
lawyers in eight offices to approximately 
1,850 attorneys and government profession-
als in more than 36 locations in the United 
States, Europe, Asia and Latin America. He 
has represented numerous public companies 
and served on the boards of several publicly-
traded corporations and charitable organiza-
tions. The National Law Journal has honored 
Alvarez as one of the 100 Most Influential 
Lawyers in America in 1997, 2000 and 2006. 

REGINA 
RODRIGUEZ  
Partner, Faegre Baker Daniels
Denver, CO
Complex Litigation, Mass Tort 
and Class Actions

regina.rodriguez@FaegreBD.
com

http://www.faegrebd.com/regina-rodriguez

http://www.faegrebd.com/

Named Latina Lawyer of the Year in 2013 
by the Hispanic National Bar Association, 
Rodriguez is an experienced trial lawyer fo-
cusing on defense of complex litigation, mass 
tort and class action cases, particularly in the 
medical drug and device arena. Prior to join-
ing Faegre Baker Daniels in 2002, she was 
an assistant U.S. attorney (AUSA) and chief 
of the civil division in the District of Colorado, 
where she supervised and directed all active 
civil cases for the office. 



ROBERT 
MALDONADO  
Partner, Cooper Dunham LLP
New York, NY
Intellectual Property Litigation

rmaldonado@cooperdunham.
com

http://www.cooperdunham.
com/professionals/partners/robert-maldonado

http://www.cooperdunham.com/

Maldonado is national president of the His-
panic National Bar Association. Specializing 
in intellectual property litigation, including 
patent, trademark, copyright, false advertis-
ing and unfair competition matters in federal 
court, he has negotiated and drafted major 
intellectual property licensing agreements in 
areas such as consumer products and phar-
maceuticals. In 2013, Maldonado received 
recognitions as an American Bar Foundation 
Fellow and with El Award from La Prensa. He 
was also selected by Super Lawyers in the 
Intellectual Property Litigation category in 
2012, 2013 and 2014. 

GERARDO 
“JERRY” 
GONZALEZ 
Equity Partner, Gonzalez 
Saggio& Harlan LLP
Milwaukee, WI
Bankruptcy, Corporate & 
Transactional, Litigation

Jerry_Gonzalez@gshllp.com

http://www.gshllp.com/attorneys/gerardo-jerry-h-gonzalez

http://www.gshllp.com/

Gonzalez is a founder of the law firm and 
served as managing or co-managing partner 
for 22 years.  He was recommended by the 
White House to a three-year term on the Fed-
eral Home Loan Bank of Chicago Board of 
Directors. A recipient of the State Bar of Wis-
consin President’s Award, Gonzalez also has 
been selected for inclusion on the Wisconsin 
Super Lawyers list for the past several years 
and was selected to the National Product Li-
ability Advisory Council. 

DINO 
ELIZARDO 
BARAJAS 
Partner, Akin Gump
Los Angeles, CA 
Capital Markets, Cross-Border 
Transactions, Mergers & 
Acquisitions

dbarajas@akingump.com

https://www.akingump.com/en/lawyers-advisors/dino-e-
barajas.html

https://www.akingump.com/en/index.html

With a focus on domestic and international 
project development and finance - with par-
ticular emphasis on Latin American infra-
structure project financings, debt financings, 
and mergers and acquisitions - Barajas’ cli-
ents include commercial lenders, institutional 
investors, investment funds, project sponsors, 
and public and private companies. 

Latinvex recognized Barajas as one of the 
top 100 Latin American Lawyers in 2014 
and 2015, and Hispanic Business Magazine 
named him one of the 100 Most Influential 
Hispanics in 2008. 

JAMES 
ROMO 
Managing Partner, 
AtkinsonAndelsonLoya Ruud 
&Romo
Cerritos, CA
School Districts, County 
Offices of Education, Labor & 
Employment

jromo@aalrr.com

http://aalrr.com/attorneys/james_c._romo

http://aalrr.com/

One of the founding partners of Atkinso-
nAndelsonLoya Ruud &Romo, Romo repre-
sents public employers in all aspects of labor 
relations and employment law matters. He 
is a frequent speaker and lecturer to private 
and public sector employers on all aspects 
of labor and employment law, and has also 
published numerous articles in professional 
and trade journals on such topics as wrongful 
termination, drug and alcohol testing, docu-
menting employee performance, employee 
privacy issues, collective bargaining and Pub-
lic Employment Relations Board decisions. 

RAMÓN 
ABADIN 
Partner, Sedwick LLP
Miami FL
Business Litigation, Insurance 
Practices, Specialty & 
Catastrophic Torts

ramon.abadin@sedgwicklaw.
com

http://www.sedgwicklaw.com/ramon-a-abadin/

http://www.sedgwicklaw.com/

An active trial lawyer who has tried more 
than 30 cases, Abadin focuses on complex 
commercial and tort matters that frequently 
involve significant insurance components and 
has represented some of the world’s largest 
multinational corporations and insurance 
companies. He became president of the Flori-
da Bar, the second-largest mandatory bar as-
sociation in the United States, in June 2015. 
A native of Cuba, Abadin is also past presi-
dent of the Cuban American Bar Association.  

MANUEL 
SANCHEZ 
Founder and Managing 
Partner, Sanchez Daniels & 
Hoffman LLP
Chicago, IL
Civil Rights Litigation, 
Employment, Public Finance

MSanchez@SanchezDH.com

http://www.sanchezdh.com/attorneys/manuel-sanchez

http://www.sanchezdh.com/

Over the past 27 years, Sanchez Daniels & 
Hoffman, the second-largest minority-owned 
law firm in the U.S., has earned a reputa-
tion as one of Illinois’ premier civil litigation 
defense firms. Specializing in multi-million 
dollar complex product liability, construc-
tion, professional liability, employment law 
and toxic tort defense litigation, Sanchez has 
successfully tried more than 75 cases. He has 
appeared annually since 2006 as Super Law-
yer in Illinois, a recognition given to the top 5 
percent of attorneys in each state. 
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MONICA 
NEUMAN 
Partner, McDermott Will & 
Emery
Boston, MA
Conflicts of Interest—Health, 
Security Incident Response and 
Breach Notification

mneuman@mwe.com

http://www.mwe.com/Monica-Neuman/

http://www.mwe.com/

With a focus on complex transactions and 
regulatory compliance matters affecting 
companies and institutions in the health care 
industry, Neuman represents a wide range of 
clients, including tax-exempt hospitals and 
health systems, academic medical centers, 
physician group practices, medical device and 
pharmaceutical companies. Chambers USA 
named her an Up and Coming Healthcare 
Attorney in 2013 and 2014. Neuman serves 
on the Boston Children’s Hospital Trust Latino 
Advisory Committee and on the McDermott 
Will & Emery’s national coordinating commit-
tee for pro bono activities. 

FRANK 
HERRERA, 
JR. 
Founder, The Herrera Law 
Firm
San Antonio, TX
Personal Injury

http://www.herreralaw.com/legal-staff/#Frank

http://www.herreralaw.com/

Herrera is a longtime advocate for per-
sonal injury and accident victims who dedi-
cates much of his time, financial resources 
and legal expertise to causes, including the 
Mexican American Legal Defense and Educa-
tional Fund (MALDEF). New America Alliance 
named him the 2014 Chairman of the Board. 
He is chairman of the board and managing 
partner of Valiente International Ventures, the 
first and only Hispanic supplier to form a joint 
venture with Toyota Tsusho America Inc., an 
international trading company for Toyota 
Corporation. 

ROLAND 
GARCIA  
Shareholder, Greenberg 
Traurig
Houston, TX
Appellate, Government Law & 
Policy, Copyright

garciar@gtlaw.com

http://www.gtlaw.com/People/Roland-Garcia

http://www.gtlaw.com/

Named a Super Lawyer by Texas Monthly, 
Garcia has tried lawsuits in state and federal 
trial courts, and has argued appeals in state 
and federal appellate courts. He was the first 
minority to be elected president of the Hous-
ton Bar Association, the fifth-largest volun-
tary bar association in the country. In addi-
tion, Garcia was president of the Hispanic Bar 
Association, president of the Dispute Resolu-
tion Center, director of the State Bar of Texas 
and a trustee of the Texas Bar Foundation. 

S
he has been called a super lawyer, a force of nature, “A Blaz-
ing Star” and one of the most influential women in Texas.

But the secret of Houston-based Sofia Adrogué’s suc-
cess is simple: “It is about a relentless pursuit of life- of 
living with passion; remembering that ‘happiness is not 
an accident nor is it something you wish for. Happiness 

is something you design.”
The member of Gray Reed & McGraw has garnered settlements on 

behalf of plaintiffs and defendants in countless complex business cases 
in state, federal courts and Alternative Dispute Resolution proceedings.

Adrogué is married to Mr. Sten Gustafson, their children are Sloan 
(20), Schuyler (15) and Stefan (12). She says that her goal is that her 
children concentrate on education, labor, faith, humility and integ-
rity, proud that her adopted country (she is from Argentina) of the 
U.S. is a place where meritocracy and egalitarianism thrive.

“In the U.S., education is the great equalizer; I am such a product. Thus, for me, 
my greatest assistance has come from my family and the opportunities the U.S. has 
provided me.”

Humble beginnings
Born in Buenos Aires, Argentina, Adrogué arrived with her family when she was 
eight-years-old with her father, Horacio J. Adrogué, her mother Sara Oyenard and 
her four siblings- Horacio E., Soledad, Matias and Marcos. The family arrived at 
Boston Logan Airport with 14 suitcases and lived off of the father’s yearly $5,000 
salary he received from the World Health Organization.

“An outing at Burger King or McDonald’s was a big family affair- a true treat!” she recalls.
She learned English, studied law at Rice University and University of Houston 

Law Center. She became a graduate of Harvard Business School, where she has 
been a U.S. Keynote Graduation Speaker and U.S. class Representative.

 
Blazing Star
Since then, her work has taken her from being one of the top lawyers in Texas 
to a fervent community worker. 

“As a lawyer I can serve as an advocate, as a facilitator and as a conciliator, 
resolving a litany of issues,” she says. “From the simplest to the  most complex. 
Being a lawyer has been most fulfilling.”

As a co-host of Latina Voices: Smart Talk, a TV and Internet program, Adrogué 
has addressed business, current affairs and women’s issues. With such a career in 
law and her dedication to Latino culture and working for non-profits, Adrogué has 
some advice for young lawyers or Hispanics who want to go into law.

She says: “never forget who you are and where you come from. Find your 
passion. Then pursue it with preparation, perspiration, persistence and pa-
nache. With some luck you may also experience power- use it sparingly, wisely 
and always with integrity.”

Sofia Adrogué 
went from an immigrant who 
did not speak English to one 
of the top attorneys in Texas

Story by: Joseph Treviño     
Courtesy photo   

Super lawyer



JUAN P. 
MORILLO 
Partner, Quinn Emmanuel 
Urquhart & Sullivan LLP
Washington, DC
Lender Liability & Other 
Banking Financial Institution 
Litigation

juanmorillo@quinnemanuel.com

http://www.quinnemanuel.com/

Morillo is co-chair of the White Collar and 
Corporate Investigations Practice in Wash-
ington, D.C. His practice focuses on criminal 
defense and civil litigation for major financial 
institutions, Fortune 500 companies, large in-
ternational companies, professional services 
firms and senior executives. Financial Times 
included his representation of Brazil in a cor-
ruption matter involving former senior gov-
ernment officials and multiple jurisdictions in 
its “Innovative Lawyers 2009.”The American 
Lawyer recognized Morillo as one of the na-
tion’s top 50 litigators under the age of 45.  

DANNY 
MARTI 
U.S. Intellectual 
Property Enforcement 
Coordinator at The White House
Washington, DC
Intellectual Property Enforcement

daniel_h_marti@omb.oep.gov

https://www.whitehouse.gov/omb/intellectualproperty/
ipec#leadership

https://www.whitehouse.gov/omb/intellectualproperty/ipec

Nominated by President Barack Obama 
in August 2014, Marti took office in March 
2015 following unanimous confirmation by 
the United States Senate. He is charged with 
developing the administration’s intellectual 
property enforcement strategy and his is the 
primary office responsible for coordinating 
the efforts of the U.S. government criminal, 
national security and economic agencies en-
gaged in intellectual property policy and en-
forcement. Marti has served on several pro-
fessional associations and charitable boards, 
including the International Trademark As-
sociation and the American Cancer Society’s 
National Capital Region Corporate Council.  

BENNY 
AGOSTO, JR 
Partner, Abraham Watkins 
Nichols Sorrels Agosto & 
Friend
Houston, TX
Workplace Accidents, Birth 
Injuries, Product Defects

bagosto@abrahamwatkins.com

http://www.abrahamwatkins.com/Attorney-Profiles/Benny-
Agosto-Jr.shtml

http://www.abrahamwatkins.com/

Former president of the Hispanic National 
Bar Association, Agosto has been credited for 
rewriting a Texas law concerning police offi-
cers assisting one another regardless of on-
duty status. He is co-founder of the HNBA’s 
Legal Education Fund, a 501(c)3 charitable 
group that raises money to give 100 percent 
of its contributions toward minority scholar-
ships. Agosto is a member of many bar as-
sociations throughout Texas and the founder 
of the Mexican American Bar Association 
of Texas Foundation, which has raised over 
$100,000 in scholarships.  

ADOLFO 
GARCIA  
Partner, Corporate, Brown 
Rudnick LLP
Boston, MA
Corporate, Cross-Border/
International Transactions, 
Venture Capital

agarcia@brownrudnick.com

http://www.brownrudnick.com/people-detail/garcia-adolfo-r

http://www.brownrudnick.com/home

Garcia has extensive experience handling 
various corporate and business transactions, 
including financings, private equity, securities, 
mergers and acquisitions, joint ventures, in-
vestments, restructurings and contractual ar-
rangements in the U.S., as well as other parts 
of the world. Co-founder and former Director 
of the former New England-Latin America 
Business Council Inc., he has been listed by 
Legal 500 Latin America for international 
firms in the area of Corporate and M&A, The 
Best Lawyers in America and by New Eng-
land’s top-rated lawyers. 

MARGARITA R. SANCHEZ  
CEO & Founder, Disan LLP
Washington, DC
Latin America, Arbitration, Litigation

msanchez@disanlegal.com

http://www.disanlegal.com/team/margarita-sanchez/

http://www.disanlegal.com/

Sanchez has a 
wealth of experi-
ence in dispute 
resolution and has 
served as coun-
sel on numerous 
high-profile cases, 
including multi-
million and multi-
billion dollar disputes representing sovereign 
Latin American states. After little more than 
a year in operation, under her leadership, 
Disan received a Chambers & Partners award 
for Outstanding Firm for Furthering Women’s 
Advancement. In 2015,Latinvex ranked her 
among the Top 50 Female International Law-
yers for Latin American and, in 2013, the His-
panic National Bar Association named her a 
Top Lawyer under 40. 

RAUL R. 
HERRERA 
Partner, Arnold & Porter LLP
Washington, DC
Corporate and Securities

raul.herrera@aporter.com

http://www.arnoldporter.com/

Herrera concentrates on international mat-
ters, with particular emphasis in international 
corporate and financing transactions in Latin 
America and the Caribbean. For more than 25 
years, he has been involved in transactions in 
every Latin American country and many in the 
Caribbean on behalf of a wide variety of cli-
ents, including private, public and multilateral 
entities. In addition, Herrera has experience in 
international arbitration matters. Latin Lawyer, 
the business law resource for Latin America, 
has acknowledged him as a “Respected 
Name” in International Trade Law. 
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D
uring his 43-year career with Greenberg Traurig, LLP, César 
L. Álvarez has watched the firm grow from 12 to more than 
1,900 lawyers in 39 locations around the world.

Much of this growth, including ranking as a top 10 firm, 
occurred during his tenure as CEO from 1997 to 2010. In his 
current role as senior chairman, Álvarez continues to provide 
leadership and support, and is more involved in the firm’s 

strategic and financial operations.
Though initially interested in becoming an investment banker and earning his 

MBA from the University of Florida, Álvarez decided to pursue law at the Uni-
versity of Florida’s Levin College of Law where he and his brother Arthur were 
among three Latino students in their class.

He credits his father for making his legal career possible. After arriving in the U.S. 
from Cuba, 13-year-old Álvarez and his family moved to a non-Cuban neighborhood 
so that they could learn English and assimilate into the culture more easily.

“As painful as it was at the time, it really turned out in the long run to be the right 
thing,” he says.  Álvarez believes that having better fluency in English than many of his 
Cuban peers gave him an educational advantage. His business and law degrees have 
benefited him—and the firm—tremendously. “My business degree was very helpful in 
my ability to be a business lawyer and to be CEO of a firm this size,” he says. “Greenberg 
Traurig has annual revenues of approximately $1.4 billion so it is a large legal business.”

One reason Greenberg Traurig has been successful as a business is because the 
lawyers running the firm do not practice law concurrently, allowing them to focus 
on business needs, he says.

“We have a CEO with final say, but a few of us in senior management work as 
a team and help each other out. Sometimes I take the lead, sometimes someone 
else does, so that we can manage the firm with the least number of people in the 
most effective way possible.”

He does still provide legal advice to client and when he was the CEO he had 
authority over cases taken on by the firm. Two landmark cases that Álvarez men-
tions, as the most significant, are the cases against the Boston archdiocese and 
the Bush v. Gore recount suit.

Of the Boston archdiocese case, he notes that Greenberg Traurig was the first 
large firm with the resources to go against the archdiocese and get a settlement 
which was reached in 2003.

“It impacted not only the Catholic Church but any institution whether reli-
gious or otherwise that dealt with small children,” says Álvarez. “I don’t think 
there will be anything else I will ever do in my life or have done in the past that 
will have the impact of that case.”

Regarding Bush v. Gore, it is a point of pride for Álvarez that a Greenberg Trau-
rig attorney with political leanings on the opposite side of the fence from former 
President George W. Bush was chosen to represent him in the matter.

The road to success has not been without chal-
lenges. Álvarez recalls facing discrimination early 
in his career from a client who notified Greenberg 
Traurig founder Mel Greenberg that they would not 
work with a Cuban lawyer.

After the initial shock, Álvarez had a conversation 
with Greenberg, who stood by him.

“Our firm under every leadership that we’ve 
known is incredibly sensitive to making sure that 
everybody gets a shot,” says Álvarez, the only His-
panic to have served as CEO of a top 10 law firm. “It’s 
about merit, not where you came from or the color 
of your skin or what accent you have.” 

GREENBERG TRAURIG’S 

CÈSAR L. ALVAREZ 
LEADS THE WAY OF THE RESPECTED INTERNATIONAL LAW FIRM 

AS A SENIOR CHAIRMAN

Legal business

Story by: Laura Rivas      Courtesy photo   

MR. CÉSAR ÁLVAREZ, SENIOR CHAIRMAN OF GREENBERG TRAURIG’S 
INTERNATIONAL LAW FIRM.
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R
oland Garcia is a founding share-
holder and management group mem-
ber of the Houston office of Green-
berg Traurig, LLP, an international law 
firm with 1900 attorneys in 38 loca-
tions around the world.  He received 
his BBA from Baylor University with 

Honors and his JD from South Texas College of Law 
as an editor of the law review.   He is a graduate of 
the United States Marine Corp., OCS/PLC Officer 
Training Program.  He served as a Briefing Attorney 
for the Texas Supreme Court.  He worked his way 
through law school at night while working full time 
as a programmer analyst at Shell Oil Company.  Li-
censed to practice law in the State of Texas, Garcia 
is a civil trial, appellate and governmental relations 
lawyer, leading a team of lawyers in many high pro-
file cases.  He has tried lawsuits in state and federal 
trial courts, and has argued appeals in state and fed-
eral appellate courts.  In the last year alone, Garcia 
tried and won two major copyright infringement 

cases, tried to a successful result a significant commercial arbitration matter, and 
argued and won two major appeals—one in the Fifth Circuit Court of Appeals 
and another in the Houston Fourteenth Court of Appeals, recently affirmed by 
the Texas Supreme Court.   In these and many other high profile cases he has 
been quoted by the National Law Journal, Houston Chronicle, Dallas Morning 
News, Austin-American Statesman, Texas Lawyer Magazine and others.  He was 
named a “Super Lawyer” by Texas Monthly Magazine, and is rated “AV,” the high-
est rating, by Martindale Hubbell legal directory.

In additional to his busy litigation practice, Garcia is a leader in the bar and the 
legal profession.  He was the first minority elected President of the Houston Bar 
Association, the fifth largest voluntary bar association in the country, with over 
11,000 members.  He was elected state-wide as President of the Texas Young 
Lawyers Association, with over 22,000 members.  He was President of the His-
panic Bar Association and President of the Dispute Resolution Center.  He was a 
Director of the State Bar of Texas, and was a Trustee of the Texas Bar Foundation.  
He is a Fellow of the ABA, Texas and Houston Bar Foundations.  He served on 
the Texas Supreme Court’s Judicial Selection Task Force, Gender Fairness Task 
Force, and Rules Advisory Committee.  

Garcia also is a community leader.  President Barack Obama appointed him to 
the prestigious Board of Visitors of the United States Naval Academy, calling him 
“experienced and committed.”  He is Chairman of the Houston Mayor’s Hispanic 
Advisory Board. He also serves on the boards of the Greater Houston Partner-
ship, Memorial Hermann Health System, Harris County Hospital District Founda-
tion, and Houston Arts Alliance.  He is a Past President of the Association for the 
Advancement of Mexican Americans (AAMA), the largest non-profit social ser-
vice and educational agency in Texas dedicated to assisting low-income Hispanic 
youth and families. Garcia is active in local, state and national politics, serving 
on numerous finance and steering committees of office holders and candidates.

He is a frequent writer and speaker on legal topics such as expert witnesses, 
discovery, and public law, and on civic topics such as volunteerism, education 
and opportunities for minorities.  He received numerous honors including Lead-
ership Houston’s Leadership in Action Award and the Hispanic Bar Association’s 
Lifetime Achievement Award.

Impressed by Greenberg Traurig’s overall excellence, commitment to diversity 
and broad platform, Garcia joined the firm in 2005, as the very first attorney in its 
Houston office. “I immediately fell in love with the culture of the firm,” he said.  
During Garcia’s ten years with Greenberg Traurig, the firm’s Texas presence has 
grown from a handful of lawyers to 120 lawyers strong in Texas, with flourishing 
offices in Houston, Dallas and Austin.

Garcia has always promoted diversity and mentored younger minority attor-
neys. “A diversity program as successful as Greenberg Traurig’s in Texas doesn’t 
happen by chance,” he explained. “It’s a three-pronged effort comprised of re-
cruiting, training and retaining minority lawyers. To attract minority laterals, the 
firm looks beyond law schools to identify laterals at minority bar associations, 
government agencies and clients,” he said.  “Minorities bring value to our practice 
and our firm.” 

ROLAND GARCIA
TEXAS TRIAL LAWYER, COMMUNITY LEADER AND MINORITY MENTOR

Greenberg Traurig’s 





CONVICTION 
FOR FINANCIAL 
PLANNING Story by Northwestern Mutual

Photos by Andy Ramirez

V
eronica Fuentes was about to begin the 
spring semester of her freshman year at college 
when she got devastating news that would change 
her life forever: Her mother was in critical condi-
tion after an accident in the Dominican Republic. 

Fuentes immediately began planning to travel 
to her mother’s side. Before she got there, her mother passed away. 
It was three days after her 19th birthday.

As she tried to handle her grief, Fuentes also realized she had to 
deal with the uncertainty of her family’s financial future. She imme-

diately dropped out of school, unsure how her two younger siblings 
would live without their mother’s income. 

“All I kept thinking about was how I was going to keep my family 
together,” she said. 

In the coming days, Fuentes learned her mother had life insur-
ance. Fuentes was both surprised and relieved that her mother had 
the foresight to protect her children in the event of a catastrophic 
event. The money covered the mortgage, living expenses and college 
tuition. Fuentes immediately re-enrolled in school, missing just a few 
days of the new semester. 

BUSINESS

PERSONAL
A
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“I never imagined 
something like life 

insurance could 
change the course of 

your life.” 

“I never imagined something like life insurance could 
change the course of your life,” she said. “I don’t know where 
I’d be right now if my mom hadn’t planned for the future.” 

Contemplating the ‘What Ifs’ 
Today, Fuentes is a financial advisor with Northwestern Mutual 
in Washington, D.C., helping others plan for the kind of unfore-
seen circumstances her mother anticipated. She finds comfort 
in knowing her clients are protecting their families’ finances by 
having life and/or disability income insurance.

Fuentes believes her life experiences have given her the 
“courage and conviction to have brave conversations” with cli-
ents about protecting their loved ones in the event of death or 
injury. 

“A lot of people don’t address the ‘what ifs’ in life. It’s a 
touchy subject. But I believe life insurance is the foundation of 
any financial plan. There’s a timeline when it comes to saving for 
college or retirement. You know when your kids will be heading 
to school and when you plan to retire. But there’s no timeline 
for life insurance. Things can happen at any time,” she said.  
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Media visionary shares her thoughts about the role of 
latinos in American Society. 

Story by Valerie Menard Photos by Ejen Chuang

Mónica Lozano
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A
s the election year ap-
proaches, Latinos are once again making 
headlines. Numbering 54 million and making up 
17 percent of the population, according to the 
latest U.S. Census Bureau population estimates, 
Latinos represent the largest minority group in 
the country. For better or worse, this statistic 
grabs attention, especially during a presidential 
election. Are we prepared to maximize our 
potential?

We turned to Latino leader and media expert 
Mónica Lozano to assess the situation. Part 

of a publishing dynasty, Lozano maneuvered her family’s 
venerated newspaper, La Opinión, into becoming part of the 
multimedia enterprise, ImpreMedia, joining forces with other 
major Latino publications like New York’s El Diario La Prensa 
and Miami’s Vista magazine, and expanding its presence onto 
the digital space.

As a Latino leader, Lozano did not shy from taking her 
role as an advocate into the corporate and non-profit worlds, 
serving on multiple boards and commissions. In 2014, she 

opted to leave her role as CEO of ImpreMedia, remaining 
chairwomman of the board. This year, she accepted a 
position with the Aspen Institute Latinos and Society 
Program, seizing yet another opportunity to represent the 
Latino community by articulating our issues and pursuing 
solutions to our challenges.

She shares her thoughts on the prospects for the Latino 
community as we embrace our numbers and potential.

Latino Leaders: Tell me about the Aspen Institute Latinos and 
Society Program. What appealed to you about this opportunity?  
Mónica Lozano: I’d say the appeal was to be 
associated with an institution of the caliber of the 
Aspen Institute that is so highly regarded, credible and 
nonpartisan, one that reaches thoughtful and influential 
leaders across the country. To have a platform to bridge 
the conversation with the Latino community and the 
broader U.S. population to understand how important 
our community is to the future of America. That we’re 
inextricably linked, and that our country’s ability to 
compete globally will depend on this population. 

MÓNICA LOZANO IS CHAIR OF THE ASPEN INSTITUTE LATINOS AND SOCIETY PROGRAM. 

THE PROGRAM AIMS TO CREATE BROAD AWARENESS OF THE GROWTH AND IMPORTANCE 

OF THE LATINO COMMUNITY TO THE FUTURE SUCCESS OF THE UNITED STATES.



LL: How do you hope to increase the awareness of the growing 
Latino community and its important contribution to all aspects of 
American society?
ML: Aspen’s got an extraordinary platform, with public 
programs policy convenings and leadership development. 
The Latinos and Society Program launched this year, so we’re 
just ten months into it and it’s already had great success. We 
had a public event in D.C. with a focus on innovation and 
entrepreneurship and the role of Latinos in a new economy. 
We’ve had regional covenings in areas of the U.S. that have 
a significant Latino presence and an understanding of how 
communities are being transformed. My goal is to infuse Aspen 
with the Latino voices and talent so we’re at the table. Being 
more inclusive will increase the quality of Aspen’s work. 

LL:  Can you talk about early role models/mentors that helped you 
reach the level of success you have today? 
ML: Clearly, in my case, because I came up through a family 
business, my father instilled a passion for the mission of La 
Opinión, something I internalized early on in my professional 
life. In addition to family, I would say I had, and continue to 

have, a very strong network of women mentors who themselves 
have been extraordinarily successful in life, who I could turn to 
as I was making decisions, facing challenges and opportunities, 
because they had overcome the same situations. In addition to 
being very successful, they all work with a common sense of 
purpose, of doing something bigger than themselves, serving 
the community, changing the system to be more Latino friendly, 
taking us more into account. On the other side, I’ve had 
wonderful opportunities to serve on boards and commissions. 
I’ve seen firsthand what really effective leadership looks 
like by watching and being exposed to CEOs and leaders of 
organizations. I’ve learned a lot from almost every experience 
I’ve had, and that makes a stronger leader.

LL: For many years, Latinos remained the sleeping giant, aligning 
with cultural teachings that encouraged humility. How did that affect 
the Latino narrative? 
ML: There are some practices that encourage good work over 
credit but we’re also part of a continuum of maturity for our 
community. [This question] got me thinking of the long history 
that Latinos have in the U.S., when there were structural barriers 
to inclusion, like when my grandfather came to the U.S. and 
when my father grew up in Texas, you had real practices of 
exclusion. You were restricted, from your vote, where you lived, 

to the kind of work you had. Given those practices, we did have 
our leaders back then who stood up, who advocated for us, so I 
don’t want it to seem that we have been sleeping, certainly not 
the whole time. Demographic changes have made it very clear: 
we’re the future of the country. We have to replace workers 
in this new knowledge-based economy, and increase Latino 
college graduation rates and inclusion at the corporate table 
and board of directors. We have the ability today to shape our 
narrative because of our numbers and emerging influence and 
positions to demonstrate we are committed to the well-being of 
all Americans. We have an obligation to be prepared to assume 
leadership roles.

LL: How has reporting by the mainstream and Latino media affected 
this narrative?
ML: There’s no doubt that public perception of our community 
is defined by how we’re represented in the media. If we continue 
to be seen negatively, in unflattering roles (e.g. gang members, 
drug dealers), it reinforces negative stereotypes and doesn’t 
speak to the positive way we participate and contribute. Media 
shapes opinions and we need to do much more to help change 

that narrative by helping them understand who we are. There are 
organizations working on that, but it has been very difficult. 

LL:  Watching the DREAMer movement, Latino millennials appear 
ready to take on a leadership role. How has this movement impressed 
you?
ML: We have a lot to learn from DREAMers. It’s an extraordinary 
demonstration of courage voice and commitment. They 
weren’t the only ones, I’m thinking back to some of the mass 
immigration marches in 2006, when millions came out across 
the country to demand that we be not described as criminals. 
Spanish-language and Hispanic-focused media are about 
empowerment. Those of us who are in news and information, 
we have a very distinctly identified multiple purpose to not just 
be successful as a business, but we have an obligation to our 
community to provide news and information that can improve 
their lives. 

LL:  Can you tell us something about your time at the helm of Im-
preMedia?  What do you feel was your greatest accomplishment and 
challenge? 
ML: I’m extraordinarily proud of my work at ImpreMedia. The 
fact that we built a successful business and never forgot our 
customer, we understood our audience, and created content 

I’ve seen firsthand what really effective leadership looks like by watching and being exposed to 
CEOs and leaders of organizations. I’ve learned a lot from almost every experience I’ve had, and 
that makes a stronger leader.
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that met extremely high journalistic standards –  these 
are some of the things I feel most proud of.  It was a 
challenge managing through change, faced with not just 
the fundamental secular change of how people receive 
information and the emergence of digital –  that was hard 
enough –  but managing through the Great Recession. All 
of that required us to envision a new way to stay true to 
our values but also transform the business. 

It required you to be nimble and to adapt, to drive a 
culture that embraces changes, thrives in uncertainty, and 
feels charged enough to follow you. That’s the role of a 
leader:  to communicate that vision, help people see the 
other side and take them there. It certainly wasn’t easy or 
without pain, but it was really challenging and rewarding. 

LL: As the presidential election unfolds, what must be done 
to make sure Latino voters are engaged and turn out to 
vote? 
ML: We need to do three things:

1. Candidates need to talk to us as a community about 
the issues we care about, with deliberate, targeted 
outreach that resonates with us.
2. Those eligible to vote need to register and get people 
out to vote, those eligible to be citizens need to become 
citizens, and groups that do that work need to be 
supported in these efforts.
3. Lastly, it’s really important to build a pipeline of talent 
that wants to be in public office.

LL:  Would you recommend that young journalists start their 
careers in Latino media companies? How about mid-career 
or veteran journalists?
ML: This is a “build it while you’re flying” kind of thing. 
There has been so much change in the media landscape; 
you need to be adaptable, adept at multimedia, a good 
storyteller, and a strong journalist. If you can focus on 
content, quality journalism, staying local, knowing how to 
be personal, being real –  all these efforts will help you.

It’s an exciting time, a converging ability to tell stories 
across different platforms. Storytelling power is now in 
the hands of consumers as well as professionals. There’s 
dynamism in the digital space that is really exciting.

LL:  In your career, you have set aside time to serve on sev-
eral corporate and non-profit boards and commissions. What 
has been your favorite experience and what advice do you 
have for folks who would like to serve on a corporate board?
ML: It does make you a much stronger leader; you 
get exposure to different situations, being responsible 
to shareholders and to the public. It’s about life, being 
exposed to learning and stretching. I know I’ve made 
a difference. [As a board member] my focus is making 
sure we have a strategic commitment to diversity. 

To get on a board, it’s important to network; get 
exposure sitting on boards of local non-profits that 
might have larger reach. University boards will get you 

at the same table of Corporate America. There 
are search firms, professional associations, 
etc. It helps to be seen by those running these 
companies. Your work ethic, personal style – 
that matters on who’s invited to join. 

LL: What traits are essential for a Latino Leader?
ML: As a CEO, your job is to define a strategic 
path forward and help people recognize how 
they contribute to that.

On a personal level, you need to find what 
inspires you every day to give 24-7. You need 
to identify your passion, your own personal 
motivation and sense of purpose. 

LL: To what do you attribute your success? 
ML: I’m passionate, driven and motivated by a 
sense of mission. I constantly challenge myself 
to learn to contribute to be as effective as I can 
be. I’m pretty relentless, but it doesn’t mean I 
don’t have wonderful personal life. I enjoy it. 
At the end of the day, I’m fulfilled.

LL: What are your future plans? 
ML: I have a portfolio of activities, boards, 
academia, a very broad based list of activities 
that I’m committed to and enjoy. My most 
immediate priority is to make the Aspen 
program as successful as it can be. I have a 
great advisory board, a director who makes 
sure we build a sustainable program that 
meets its objectives. It’s a once in a lifetime 
opportunity. 
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“I’M PASSIONATE, DRIVEN AND 

MOTIVATED BY A SENSE OF MISSION.” 

MÓNICA LOZANO. 



Jesús Monroy  
has an app for you

He shows you how your company can be 
ahead with common sense technology

In today’s constant revolution of increasingly ubiquitous 
applications that run on mobile devices, a Dallas-based company 
founded and led by a Mexican immigrant is leaving its mark.

But unlike many of those popular apps on smartphones or 
tablets that make life easier or more fun, be it NextBus or Angry 
Birds, those created by Jesus Monroy’s Mexinco aim at helping 
businesses succeed in the market and increase their bottom 
line–on both sides of the U.S.-Mexico border.

“We design apps that streamline a company’s manual or 
physical processes,” says Monroy, a native from México City. 
They include billing, order placing, shipping and reporting the 
specific location of a product in a store–even on a shelve. “You 
can instantly have field information, in real time, and turn it 
into business intelligence,” he adds.

With only 15 employees in the Lone Star State, plus a similar 
number of app developers in India, Mexinco boasts of hav-
ing clients as big as Texas’ tortilla maker Mission Foods and 
Mexico’s transnational bakery, Bimbo.

Now that companies of all sizes are interested in or forced 
to catch-up with new technologies and digital commerce, the 
future looks even brighter for Monroy and his thriving firm.

Mexinco itself had to adapt to a changing market and econ-
omy through the years. Established in 2008 in San Antonio, 
the company was initially a courier delivery service and later 
changed to webpage design, optimization for search engines 
and e-commerce, according to Monroy. 

The advent of the iPhone and other smartphones was a game 
changer in the American and world economies, especially with 
the introduction of the first mobile applications. Then came 
the tablets. Today, apps number in the millions for different 
platforms and devices. 

Monroy saw the future and prepared for new approaches to 
do business, specifically in marketing. After all, this field has 
been his line of work for many years. 

Although he holds a degree in civil engineering from the 
prestigious Tecnológico de Monterrey in northern Mexico, 
Monroy did not practice it for long. While pursuing an MBA in 
Japan and the U.S., he chose to minor in marketing in 1992. 
“I’ve done marketing ever since,” Monroy says.

Monroy worked for Procter & Gamble in Japan and Latin 
America for several years–he was part of the launching of the 
top-selling detergent Ariel in the Japanese market in 1992.

He later went to Mexico’s Redpack, a national courier de-
livery service company, and came to the States to launch that 
company’s subsidiary in Laredo, Texas. 

The potential buyout of RedPack by FedEx brought uncer-
tainty to his career with the company, with which he had spent 
almost a decade.

Time was ripe for a radical change: entrepreneurship was call-
ing. With a partner, he established in San Antonio a local courier 
delivery service called Messenger Express Incorporated. Mexinco 
was born. It morphed later into a web design business. Yet, more 
transformation was still in store for his company.

Although creating web pages for major clients is still part of Mex-
inco’s services, its focus has switched mostly to application design. 
It also relocated to Dallas in search of more and bigger clients. 

Monroy gets excited when he explains how his firm helps 
businesses like Mexico’s Vitro become more efficient through 
specially tailored apps. Tablets and smartphones have replaced 

Vitro’s bureaucratic procedures to more smoothly produce, store, 
ship and deliver glass bottles in Mexico and abroad, he states.

A company does not have to be gigantic to have its own apps, points 
out Monroy. He advises small and mid-size ventures to consider devel-
oping apps and similar software programs to modernize, compete and 
prevail in today’s ever-changing market. To those with limited bud-
gets, Mexinco is packaging apps as “software as service” that, although 
not as sophisticated as apps, can still meet many businesses needs. 
“Many people think that is expensive but that’s not necessarily so,” 
he says. Options include modular apps or programs that can expand 
according to a business needs and budget and even include monthly 
payments instead a one-time big expenditure, Monroy says.

He also uses Mexinco as an example of what a company can do to 
survive and thrive in a world impacted by disruptive technologies 
that threaten business as usual. 

“You have to keep on eye on the trends if you want your busi-
ness to adapt,” Monroy recommends. “You have to be ahead of 
the curve.”    

Story by César Arredondo

Courtesy photo



EVENTS WEA HOUSTON
STORY BY STAFF OF LATINO LEADERS
PHOTOS BY RATTU PHOTOGRAPHY
QUATTRO RESTAURANT

Jorge Ferraez, publisher of Latino Leaders magazine, gave a brief introduction 
and mentioned the importance that Latinos have in today’s business world to 
create businesses and become successful wealth creators.

During the event, guests introduced themselves and their companies/firms 
and shared their success stories and visions, as well as the challenges they 
face in today’s competitive financial world. The majority of the invitees gave 
recommendations on creating start-up companies and reflected on this year’s 
demanding market. 

On August 19, nearly 20 entrepreneurs and 
business owners gathered at the sophisticated 
Quattro Restaurant at the Four Seasons Hotel in 
Houston, Texas, to be part of this year’s Wealth 
Creation - Houston Chapter.

ALEX GONZALEZ, ATTORNEY 
LORANCE & THOMPSON, P.C.

BENNY AGOSTO, PARTNER AT ABRAHAM, WATKINS, 
NICHOLS, SORRELS, AGOSTO & FRIEND GREETING GUESTS.

DURING THE EVENT GUESTS ENJOYED SOME 
DELECTABLE ENTREES.

ATTENDEES EXPRESSED THEIR POINTS OF VIEW.

Wealth
Houston

Creators of
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lat inoleaders.comlat inoleaders.com

THE MAJORITY OF THE GUESTS WERE BUSINESS 
OWNERS AND EXPERTS IN START-UP COMPANIES.

MITCH GONZALEZ, FOUNDER AND 
PRINCIPAL A CREATIVE BUNCH.

JORGE FERRAEZ, PUBLISHER & 
PRESIDENT OF FERRAEZ USA. 

SERGIO ORDONEZ

GUESTS EXCHANGED IDEAS AND 
POINTS OF VIEW DURING THE EVENT.

TOPICS THAT DEAL WITH WEALTH 
CREATION WERE DISCUSSED 
DURING THE ROUNDTABLE.
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Janis Bowdler, an ardent economic investigator for civil 
rights organizations had never worked in corporate America.

Now, as part of JPMorgan Chase’s Global Philanthropy 
team, she is on a roll. Turns out this was her dream job.

 “My role is to drive our philanthropic strategies and 
small business through business development and financial 
capabilities,” said Janis Bowdler, from Washington DC, who 
recently joined JPMorgan Chase’s Global Philanthropy team 
to manage strategic investment in three of the foundation’s 
major gift areas: consumer financial empowerment, small 
business and affordable housing.

Prior to joining JP Morgan Chase, Bowdler had already 
made a name for herself and “significantly shaped” herself 
for working with Hispanic family’s economic empowerment   
as the director of Economic Policy at the National Council 
of La Raza (NCLR), the largest national Latino civil rights and 
advocacy organization in America.

For more than a decade AT NCLR, Bowdler lead a team 
dedicated to research, advocacy, and policy analysis issues 
that advance the eco-
nomic security and foster 
opportunities for His-
panic families to thrive 
and share assets with 
the next generation. In 
addition to advising the 
CEO and NCLR’s senior 
leadership, Bowdler was 
an expert witness before 
Congress and federal 
policymakers.

In addition, she was 
a spokesperson with 
media on issues rang-
ing from job creation 
to job quality, retire-
ment security, hous-
ing, banking, com-
munity development, 

Story by George McQuade Courtesy photo

and consumer protection. She also served as a project 
manager at Famicos Foundation, a community devel-
opment corporation working in the Hough and Glen-
ville neighborhoods of Cleveland, Ohio.

Bowdler said at first she didn’t believe that the JPMC job 
was a good fit because it was mostly a bank environment, but 

Janis Bowdler 
From the non-profit to the corporate world

“I REALIZED IN 
THE DISCUSSIONS 
WITH SENIOR 
EXECUTIVES 
THAT THEY 
WERE BUILDING 
A CORPORATE 
RESPONSIBILITY 
STRATEGY 
THAT REALLY 
HAD DEPTH, 
WHICH WAS 
NOT PRESENT AT 
OTHER FINANCIAL 
INSTITUTIONS.” 

is JP Morgan Chases’ newest asset to 
its Global Philanthropy team 

IN ADDITION TO ADVISING THE CEO AND 
NCLR’S SENIOR LEADERSHIP, BOWDLER WAS 
AN EXPERT WITNESS BEFORE CONGRESS 
AND FEDERAL POLICYMAKERS



after she sat down with senior 
management, she had realized 
she had discovered that it was 
dream job coming true.

“I realized in the discussions 
with senior executives that 
they were building a corporate 
responsibility strategy that 
really had depth, which was 
not present at other financial 
institutions,” explain Bowdler. 
“They asked me to come in 
and bring my knowledge of 
economic mobility strategies 
and bring that into the firm to 
help them create a strategy to 
create change on behalf of the 
communities of color.”

Bowdler was born in 
Germany, is part Mexican and 
Irish and says she’s a military 
brat, because both parents 
were in the military. She was 
raised in Washington D.C.

“When I realized the founda-
tion is going to give $2 billion 
over 10 years, all of a sudden 
there was this incredible 
opportunity staring me in the 
face to create teams and have 
an impact in a serious way on 
behalf of families that I had 
spent my career working on,” said Bowdler. “It’s pretty amazing 
to be in the JPMC seat and to be able to think strategically about 
how we put resources out in our communities. It was definitely 
job shock when I took this position. I have joked with my col-
leagues frequently, that prior to this, my only experience I had 
in Corporate America is when I was a waitress in high school for 
Pizza Hut.”

Bowdler also said she had to kick into high gear.
“The pace between not just a nonprofit to privatecor-

porate environment, but the pace in New York vs DC are 
different,” she said. “So I had to move from a space where 
I had 1 hour to 90 minutes in one coalition strategy meet-
ing to a meeting every half hour.”

Bowdler took over the small business strategy this 
summer and JPMC is already sharpened its focus specifi-
cally on women and minority businesses and trying to 
understand the stats in interventions that help them 
move forward. 

 “It would be intuitive for people, who read Latino 
Leaders Magazine to understand that so many people in 
our country live from paycheck to paycheck,” Bowdler 
said. “They struggle to get ahead; they struggle save 
money for emergency. They struggle to save money 
for their big goals like sending their kids to college or 
starting a business. Those are challenges that stretch 
well into the middle class.  Being able to address those 
issues for individual families and for neighborhoods, 
it’s not just good for them, but it makes economic 
sense. It’s better when we can bring those communi-
ties along and fully participating in the economy,” 
Explained Bowdler.

Bowdler, who comes from a civil rights background 
has a passion for working with and helping out families 
and communities. “I’m proud and passionate about 
how I’ve been able to continue that work on equity for 
people of color. Resources are going into addressing 
the great economic inequities and wealth divide within 
our communities. I truly believe that our national out-
look with be harmed if we do not help Latino, African 
America and Asian American families and communities.  
If they don’t come along and economically prosper, 
then our current economic growth will be unsustain-
able. They are our homebuyers and business owners of 
the future. We have to be focused on how we position 
them for economic success.    

“IT’S PRETTY 
AMAZING TO 
BE IN THE JPMC 
SEAT AND TO BE 
ABLE TO THINK 
STRATEGICALLY 
ABOUT HOW WE 
PUT RESOURCES 
OUT IN OUR 
COMMUNITIES. IT 
WAS DEFINITELY 
JOB SHOCK 
WHEN I TOOK 
THIS POSITION. I 
HAVE JOKED WITH 
MY COLLEAGUES 
FREQUENTLY, 
THAT PRIOR TO 
THIS, MY ONLY 
EXPERIENCE I HAD 
IN CORPORATE 
AMERICA IS WHEN 
I WAS A WAITRESS 
IN HIGH SCHOOL 
FOR PIZZA HUT.”



Your idea of Happiness? 
Happiness is to be free. To love and work. To see the moon 
and the stars. To create. To be inspired by the creativity of 
others. 
Your favorite virtue?
If any, contemplate. Probably working hard, investigate, 
discover, imagine.
Your favorite qualities in a Latino 
Magic. Heart. 
Your favorite qualities in a Latina? 
Soul. Love. Family. 
What you appreciate the most in your friends? 
Solidarity. To be a good human being. Good sense of 
humor. 
Your main flaw? 
Everything. 
Your favorite hobby?
 Arts. My job is my hobby. 
Your idea of happiness? 
To be alive. 
Your idea of unhappiness 
To stop loving, stop thinking. 
If not yourself, who would you be? 
Someone else like me. 
Where would you like to live?  
Everywhere I can learn. 
Your favorite color and flower? 
Deep blue. Red roses. 
Your favorite bird? 
The hummingbird. 
Your favorite Latino authors, poets? 
Gabriel García Márquez, Carlos 
Fuentes, Paco Ignacio Taibo II, 
Augusto Monterroso, Jaime Sabines 
and many others. 
Your favorite fictional Latino 
heroes, be it in books, movies etc.  
El Santo. Héctor Belascoarán Shayne. 

Bruno Bichir, the Mexican actor of the famous 
Bichir family, is on a roll. He has been acting in the 

U.S. in shows like FX’s The Bridge.
The actor who is equally at home in movies and 

telenovelas in Mexico, the theater or in Hollywood, 
answered our Proust questionnaire with his 

candid, intelligent way.

Bruno Bichir
Your favorite Latina heroes in fiction, movies, books, 
etc.? 
Olva Lavanderos. 
Your favorite Latino painters and composers? 
David Alfaro Siqueiros, Rufino Tamayo, Francisco Toledo, 
Remedios Varo, Carlos Chávez and Jacobo Lieberman. 
Your Latino heroes in real life?  
Emiliano Zapata. 
Your favorite Latina heroines in real life? 
Itari Marta.
What Latino characters in history do you most dislike? 
There are too many.

Your Latina heroines in World history? 
Carmen Serdán. 

Your favorite Latino food and drink? 
Tacos. Tequila. 

Your favorite Latino names? 
Ernesto. Emiliano. Marcos. Alejandro. 
María. 
What I hate the most… 
Corruption. 
World history characters I hate the 
most… 

Who cares. 
The natural talent I’d like to be 

gifted with…
Math. 

How I wish to die… 
Drinking chocolate, old and happy in my bed, 
surrounded by my loved ones. To die. To sleep. 

To die. Perchance to dream. 
What is your present state of mind? 

Curious. 
For what weakness have you most 
toleration? 
Love. 
Your favorite motto? 

Discernment. 
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One of the challenges in reaching Hispanic cancer patients, 
according to Dr. Esquivel, is they don’t want to know about 
cancer. They say, “Oh no, that’s not going to affect me,” and 
when it strikes them, they say, “I’m in God’s hands.”

“People don’t want to go to the doctor for checkups because 
of fear that something is going to be found,” Dr. Esquivel says. “It 
doesn’t make any sense, because if you get a checkup, you can 
diagnose it in earlier stages. For example, colon cancer affects 
150,000 people a year in America. It would be a very preventable 
disease if everyone got a colonoscopy. If you get a colonoscopy 
in early stages and you have a polyp, it can be removed in its 
premalignant form,” he says. 

Unfortunately, Dr. Esquivel says too many patients come in 
when the cancer has already spread to their lymph nodes, or 
even worse, their liver or lungs. 

Dr. Esquivel describes his overall 
goal as “bipolar.” 
“On one hand, the only thing better than curing, is preventing 
the disease. I focus on spreading the word on what we can do for 
Hispanics and non-Hispanics. A good diet and exercise is good 
for everyone. Eating well, but with moderation, is also necessary. 
Specific to the Hispanic population, my word of advice would be 
to go to the doctor for the things that have already been proven 
to be extremely beneficial, like colonoscopies or mammograms, 
which will have a significant impact on detecting cancer.”  

Story by George McQuade  | Photo:  Courtesy of CTCA
SOUTHEASTERN REGIONAL MEDICAL CENTER OF CTCA 

Atlanta, Georgia DR. JESÚS ESQUIVEL, CANCER FIGHTER

THE SURGEON FROM MEXICO SAYS PREVENTION IS THE BEST MEDICINE

For more information visit www.cancercenter.com

I
n his fight against cancer, Dr. Jesus Esquivel has 
simple and good advice for Latinos: “Eat right, exercise, 
stop smoking and go to the doctor.”

Esquivel is eminently qualified to provide guidance on 
the subject. He is the director of International Oncology 
Initiatives at Cancer Treatment Centers of America® (CTCA) 
and surgical oncologist at CTCA® at Southeastern Regional 

Medical Center near Atlanta. He also is a fellow of the American 
College of Surgeons, specializes in colon cancer, and is well-
schooled and experienced in treating other types of cancer.

A network of five hospitals throughout the United States 
dedicated to treating adults with cancer, CTCA has been 
helping patients win the fight against cancer for nearly 30 years.

“I’m in a very specialized field of cancer, which involves 
tumors that have spread throughout the abdomen. It involves a 
process known as ‘carcinomatosis,’ or metastatic carcinoma in 
cancer,” explains Esquivel, whose career has been dedicated to 
treating and even curing that condition when there is a massive 
spread of cancer from one tumor.

Esquivel was looking for a place to make some progress in 
his field. He says he found it at CTCA, where his colleagues 
have one thing in common:

“At CTCA, it’s all about the patient, and that notion resonated 
with me, because they are not only focused on treating the 
patient with cancer, but treating the patient as a person,” he says. 

The Latino factor
The cancer expert specializes in combining cytoreductive surgery 
with hyperthermic intraperitoneal chemotherapy (HIPEC) in 
the management of gastrointestinal tumors that have spread 
throughout the abdominal cavity. His primary interest is in 
appendiceal and colorectal tumors.

His goal for all cancer patients is to make sure they have the 
right diagnosis and receive the right treatment by the right health 
care provider. He treats many Hispanic patients, and because 
he’s from Mexico, where he earned his degree, he often returns 
to his native country to introduce American models of cancer 
treatment. He likes to give back to the community and treat as 
many Latinos as possible.

Dr. Esquivel has been influenced by his father, who was a 
surgeon and moved to Nashville, Tenn., where Esquivel was 
born. His family returned to Mexico when he was a year old.  

“My dad said America has the best medical education 
and training, but don’t marry an American, because if you 
do, you’re not going to come back. I married an American 
anyway, and so a wife and three kids later, I’m still here,” 
he laughs. “There’s no question that the rest of the world 
wants to come to the United States. To become a surgeon 
is quite competitive, because there are only so many 
positions. To get a position as a surgeon was my biggest 
challenge in life.” 

DR. JESÚS ESQUIVEL HAS 
FOUND NEW WAYS TO 
TREAT CANCER. BUT THE 
BEST IS BY EMPLOYING 
PREVENTION METHODS, 
HE SAYS.
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One of the Most Influential Technology Latinos in 2014

Myrna Soto  
Myrna Soto is the Senior Vice President & 
Global Chief Information Security Officer for Comcast Cor-
porate. A native of Miami and South Florida, Soto attended 
Florida International University and Nova Southeastern 
University, she is responsible for aligning security initia-
tives with the business objectives of Comcast to ensure 
that assets and technology are protected throughout the 
organization. 

Soto works the technology and security teams across 
the organization to develop cyber security, network/in-
frastructure security, data security strategies, operational 
efficacy of security programs, policies, and technology risk 
management. Soto has received numerous awards and 
recognitions, including the 2015 CSO Compass Award and 
was named Information Security Executive of the Year in 
2013 by ISE. 

CNET also named her one of the top 20 Most Influential 
Technology Latinos in 2014 and is also an Executive Manage-
ment Committee Board Member (Vice President) of HITEC 
(Hispanic IT Executive Council) and a member of the Board 
of Directors for CMS Energy & Consumers Energy.

“I started my career outside of technology, but quickly 
became interested in the use of automation and technol-
ogy to generate better business results,” Soto explained. “I 
entered the technology field as a result of several busi-
ness/technology projects that yielded great success. My 
real introduction into running and being dedicated to 
security came at the request of one of my bosses. At the 
time there was a need to have a strong business leader 
take over the security practice for this company.”

At the time the move for Soto, who has been with Com-
cast now for over six years, at the time seemed to be a step 
backwards in her career. However, due to her hard work 
and dedication, it turned into one of the best decisions 
she could have made. 

“Comcast was going through a transformational change 
to become less of a Hardware/Cable Company into a true 
Technology and Media organization,” she said. “At the 
time the company did not have a Chief Information Secu-
rity Officer and was interested in placing someone in that 
role to help the company navigate the landscape of cyber-
security and what was on the horizon. I have to admit the 
company was well ahead of their time as back in 2009 they 

always one step ahead  

Story by Eric Moreno Courtesy photo

were making security a top priority where many companies 
have just started to make it a priority in the last year or so as a 
result of the high profile incidents and breaches.”

Soto was excited about the challenge that was placed 
before her and the faith that the leadership of the company 
had placed in her to get the job done. Since starting with the 
company, Comcast has grown exponentially, acquiring NBC 
Universal among other high-profile assets. As the company 
grew, so did Soto’s responsibilities.

“It has not been easy being a woman in technology, and 
being a Latina also brings about a very isolated landscape,” she 
explained. “There are just not enough of us in the technology 
field, and when you add security to the mix it virtually thins out. 
As a result, finding mentors that can understand and appreciate 
what it is like being ‘the only one in the room’ has been difficult. 
However, I have been blessed by having many wonderful men-
tors who happen to be men more often than not who provide 
some great mentorship and advise that has helped my career.” 

Though she has already accomplished a great deal in her 
already successful career, Soto feels as if she is just getting 
started. The cybersecurity industry is evolving every day and it 
is proving to be an exciting time. 

“The best piece of advice I’ve ever been given was to take 
risks, never be ‘comfortable,” and always strive for learning,” 
she said. “It is what I live by and my career moves, industry 
moves and my overall motivation is guided 
by that principle. For somebody who 
wants to follow me in my career path, 
I would encourage them to apply 
their experience in other fields to 
the concept of brand protec-
tion, security and customer 
confidence. I would encourage 
people to stretch and learn 
outside of their comfort 
zone and most importantly 
always remember that you 
are working on behalf of 
the business so always 
maintain business 
acumen and be 
seen as a busi-
ness enabler.”    



Javier García, 
the new man at Comcast He looks to build bridges between technology, 

media and culture

WASHINGTON – Less than a year after landing a 
top job at Comcast – the world’s largest media company – 
Javier García is already making his mark, building on skills 
he has honed by bridging the divides between technology, 
media and culture. 

As vice president and general manager for Multicultural 
Services, García is at the forefront of developing and launch-
ing innovative services for customers both in emerging 
markets abroad and for the fastest-growing market segments 
within the U.S.

At 45, this Colombian-born engineer-turned technology/
media maven has just led the creation of the next generation 
interface, the X1 Platform, to provide access in Spanish and 
English to TV content and digital information for Hispanics. 

“We are comingling English and Spanish content, which 
means that we may have Tori Kelly but also we may have 
Enrique Iglesias. Because, again, a third of our subscribers 
are multicultural. The content curatorship reflects that,” says 
García.

Catering to many Latino households, the X1 Platform 
includes a new voice remote feature that recognizes com-
mands spoken in Spanish and also makes it easier to access 

Spanish language – 
plus SAP enabled – on 
demand content on 
Xfinity. 

With 22 million cable 
TV subscribers in the 
U.S. and a market value 
of $147 billion, accord-
ing to Forbes, García’s 
efforts are crucial to see 
how media companies 
reach multicultural 
markets in a way that 
incorporates the grow-
ing reliance of broad-
band to the experience. 

“At Comcast, you 
have very smart people 

thinking about how to solve very tough problems, but different to 
other companies, people are nice. They don’t think a lot (about) 
themselves; they just roll up their sleeves. And for me, to be hon-
est, that’s very refreshing,”- García says of his experience since 
November 2014.

A graduate of U-Penn’s Wharton School of Business – with an 
MBA and MA in international relations– García arrived to Comcast 
after eight years in Yahoo, leading its media efforts in emerging 
markets (Asia, Americas) and later for U.S. Hispanics. 

While at Yahoo, García still remembers a visit to Bangalore -the 
“Silicon Valley of India”- where he met a team of engineers in an 
effort to understand cultural nuances, a feature that he believes is 
critical for any domestic or international company.

“I remember going to Bangalore and asking: ‘What is the mean-
ing of a yes?’ They told me, ‘a yes is sometimes a yes and some-
times not,’” remembers García.

“Ultimately, it comes down to culture. It comes down to under-
standing there are big differences, and if you are not able to read 
through that – in particular in a world that is way more multicul-
tural and globalized – I think you are going to fail,” says García.

An avid fan of gourmet Mexican food after his many trips as 
manager to the region, García has felt welcome in a large media 
conglomerate where, despite its size, he says people still have a 
start-up mentality. He is also finding that his previous experience 
is critical.

 “Having spent eight years in digital media, I think the main-
stream media is becoming very similar to what I used to do at 
Yahoo,” says García, who moved to the company, based in Phila-
delphia, after commuting from Miami during his first months.

“So in the end, I had experience in the future of the industry, 
and being able to visualize because everything is converging to 
this type of experience – that this is very digital in the end”, says 
Garcia, stressing Comcast encompasses both media and tech.

Acknowledging music as his other competing passion – playing 
keyboards via social media with his band scattered all around the 
world – García says he still sees himself in 10 years at the intersec-
tion where he is now – between tech, media and culture. 

“Probably is going to be something along those lines,” says 
García. “Still media and entertainment, general manager position, 
maybe in the US, maybe in international. Who knows?”    

Story by José Díaz Briseño

Courtesy photo
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Brenda Díaz
Executive Director, Justice 
for our Neighbors-Houston
Born in Central California and later 
raised in the Rio Grande Valley, Diaz 
is the Executive Director for Justice 
for our Neighbors Houston/East 
Texas – a nonprofit immigration legal 
service provider. Before arriving in 

Houston, she was a corporate professional, activist and dance 
teacher. As the daughter of farmworker immigrants, Diaz 
has devoted much of her life advocating towards immigrant 
human rights. Her professional career has taken her to 7 
countries in 4 continents where her passion for global policy, 
human rights and facilitating cultural competencies has made 
an impact in marginalized communities, inspiring nonprofits 
and social enterprises. Diaz has a Bachelor of Science in 
Anthropology and a Bachelor of Arts in Philosophy.

Felipe Castillo
Assistant Vice President, 
Cullen/Frost Bankers. Inc.
Felipe Castillo serves as Assistant Vice 
President of Cullen/Frost Bankers 
Inc., with greater responsibility 
for and involvement in all areas 
of International Private Banking. 
Felipe Castillo became Assistant Vice 

President on October 1rst, 2014, and has been International 
Private Banker of Cullen/Frost Bankers, Inc. since June 
23rd, 2014. Prior to joining Frost, he served as Associate at 
JPMorgan Private Bank from October 2012 to June 2014. 
At JPMorgan Chase, he spent eight years in a number of 
positions such as personal banker where he was awarded 
Top Banker in 2007 and promoted to International Financial 
Advisor from February 2008 to October 2012. Mr. Castillo 
graduated from the University of the Rosary in Bogota, 
Colombia in 1998, and he immigrated to the US in June of 
1999. Currently, Mr. Castillo is single and lives in Houston, TX.

Tony García
President, SDC Builds

Guillermo José 
Lambarri
Director Of Strategic Initiatives,
Houston Hispanic 
Chamber of Commerce
As the Director of Strategic Initiatives 
for the largest Hispanic Chamber 
in the country, Guillermo serves as 
the organization’s trusted liaison to 

the Greater Houston Region’s appointed and elected officials. 
He is charged with coordinating and planning the Chamber’s 
advocacy related initiatives to support legislation that will 
drive business growth in the region. Prior to his role at the 
Chamber Guillermo was the International Department Manager 
for the Houston Market at one of the largest banks based in 
Texas. He is currently pursuing his Executive MBA in Global 
Leadership at the University of Houston’s Bauer College of 
Business. Guillermo is passionate about developing meaningful 
relationships, facilitating conversations, and driving change that 
result in the empowerment of individuals and communities.

José Medrano
Founder, Medrano 
Insurance Agency 
Jose Medrano is a product of public 
schools in Texas and has worked 
endless hours to put himself through 
the business school at the University 
of Houston and establish a successful 
business in January 2001.  He is the 

founder of Medrano Insurance Agency, which specializes 
in auto, home, life, health, and commercial insurance and 
financial investments. Jose has had a history of community 
activism and political involvement years before he started his 
business.  While working a full time job in college, he also found 
time to serve as an intern at City Hall and then the Office of 
the Attorney General Child Support Division, which lead to 
a career in politics at the state level for 4 years before starting 
his business. Jose is an active community member serving 
organizations such as, the Houston Live Stock Show and 
Rodeo, Go Tejano Committee Member, Houston Young People 
for the Arts, University of Houston Alumni Association Life 
Member and Harris County Democratic Party to name a few.

José Rivera
Community Developer,
Neighborhood Centers, Inc
A Houston resident since 2004, 
Jose received his Bachelor’s Degree 
from the University of Houston 
and also has an Executive Master’s 
in Public Administration from 
Texas Southern University, with 

over 10 years of experience in community development 
and government service, an expertise in building strategic 
partnerships, interfacing with government entities, elected 
officials, non-profit organizations and community residents. 
Rivera has established a career of service by working for the 
Mayor’s Anti-Gang Office, Aldine-Greenspoint YMCA and 
serving five years as a Community Liaison for Congressman 
Gene Green working on Veteran’s, SBA and Local issues for 
the 29th Congressional District of Texas. Jose is currently the 
Community Developer for Neighborhood Centers Inc. leading 
development efforts in the East Aldine Community. He is also 
a Principal and Co-Founder of Bridge Strategies LLC which is 
an External Relations Firm. Jose has bridged these experiences 
to help him lead and identify forward thinking strategies to 
create lasting connections to the communities he serves. 

Latino Leaders Magazine headed to Houston in August to meet with 
the rising Latino leaders of the city. From civic leaders, to educators 
and lawyers, these dynamic professionals are very engaged in the 
current political climate of their city. With plenty of neighborhoods 
being targeted in the nation’s ever growing gentrification process, 
these young leaders are concerned at the lasting effects this will have 
for Houston. The conversation stayed passionate as we continued to 
discuss the upcoming city elections. One key point the leaders seem 
to all agree on, is that, in order to make the changes they want for 
their city, there must be a change in current power, many of them 
have taken up extra civic duties in order to help get the Latino vote 
engaged in this upcoming cycle. United and willing to put actions 
behind their words, we are very excited to see this group of power 
Latinos catapult Houston to the next level.
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“Houston, We Have Liftoff” 
The Latinos Launching the 

Next Phase

THESE SPONSORS HAVE MADE 
THIS NIGHT POSSIBLE:
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Francisco 
Aguayo
Senior legal counsel, 
Transcanada 
Corporation
Having received his 
Juris Doctorate from the 
University of Houston 
Law Center. Francisco 

earned a Bachelor of Arts degrees in Economics and 
Portuguese & Brazilian Studies from Brown University 
in Providence, Rhode Island. Currently, a Senior 
Legal Counsel at TransCanada Corporation, one 
the leading energy infrastructure company in North 
America. Aguayo is a member of a cross-border team 
of attorneys that oversee all labor, employment and 
immigration law matters for the Company’s natural 
gas and oil pipelines, natural gas storage, and power 
generation assets which span across Canada, the U.S. 
and Mexico. Providing legal advice to TransCanada 
senior leaders, human resources and business unit 
clients in multiply. He also advises on union grievance 
matters, arbitrations and union contract negotiations.  
Additionally, he provides Foreign Corrupt Practices 
Act (FCPA) training in English and Spanish, in both 
the U.S. and Mexico. Francisco is a current Director 
with the Hispanic Bar Association of Houston.

Elena Giralt 
Studio Society 
Coordinator, 
Houston Public Media
Elena studied French 
and Political Science at 
Santa Clara University and 
began working in public 
broadcasting shortly 

after graduating in 2011. Her love of broadcasting 
began when she was three years old watching 
Sesame Street and continued on in later years as 
she listened to NPR during her morning commute. 
In college, she worked as a radio DJ and since then, 
has worked in several capacities at Houston Public 
Media. From Executive Assistant to Community 
Engagement Officer to Fundraising Coordinator, 
she passionately believes in the mission of bringing 
quality, commercial-free programming to the entire 
community. In her own heartfelt words, “I have the 
best coworkers in the world! From the incredible 
team at Houston Public Media to Steve Inskeep 
and Big Bird, we do so much more than simply 
inform. We are your companion from your ride to 
work to your living room. We enrich the lives of so 
many people 24 hours a day, 365 days a year.”

Angela C. García
Attorney & Founder, The García Law Office, PLLC
A lifelong Texan, born in San Angelo and raised in Irving.  She 
graduated cum laude from Texas A&M University with a Bachelor’s 
degree in economics and minor in business, and thereafter earned her 
Juris Doctorate from South Texas College of Law.  Angela is the founder 
of The Garcia Law Office, PLLC and primarily focuses her legal practice 
on personal injury litigation, representing and fighting for individuals 

who have suffered injuries due to the misconduct of others.  Ms. Garcia is currently President of 
the Hispanic Bar Association of Houston, a 501(c)(3) organization comprised of attorneys that 
are committed to promoting Latinos in the legal profession and the Latino community overall.

Elvis Cavazos
Pediatrician M.D., F.A.A.P. 
Texas Children’s Pediatrics 
A Pediatrician with the Texas Children’s 
Pediatrics network. He was born and raised 
in Weslaco, TX and moved to Houston for 
medical school and graduated from the 
Baylor College of Medicine in 2011. He 

volunteers his time with the National Hispanic Institute which 
is organization develops leaders for the Latino community. This 
past year he was named one of Houston’s Top Doctors list.

Diego Suárez
Martínez
Application Engineer,
Itt Corporation
Diego Suarez Martinez, son 
of Arturo Suarez Gonzalez 
and Patricia Suarez. Born 
in Celaya, Guanajuato, 
Mexico, obtaining a 

Bachelor’s of Science Degree from Texas A&M 
University - College Station, Texas; Diego is now a 
full-time Hydraulic Application Engineer for ITT-
Corporation (NYSE) specializing in the designing 
and engineering of hydraulic systems for the Oil & 
Gas and Petrochemical sector. In addition, he serves 
as President of the Association of Young Mexican 
Entrepreneurs for Houston. The purpose of AEM 
Jóvenes, is to function as a network and orientation 
platform for young entrepreneurs, professionals 
seeking involvement in business entrepreneurship 
in the Houston area. In his spare time, Diego gives 
back by volunteering, Suarez-Martinez is Assistant 
Captain for the International Committee with the 
Houston Rodeo, which is the direct liaison between 
foreign business entities, governments and others 
wishing to conduct a business relationship through 
The Houston Livestock Show and Rodeo.

Roel Saldivar
Dean of Students,
Chavez Prep – Cesar 
E. Chavez High School 
Son of Elia and Juan Saldivar, 
a Texas native now and 
Harvard College (Cambridge, 
MA) graduate himself, 
receiving a Bachelor’s 

degree in Social Anthropology; Roel has dedicated 
his career to giving back to the Houston. In 2011, he 
helped launch Chávez Prep, as the Dean of Students, 
Saldivar is responsible for developing the academic 
programs, which requires participating freshmen 
and sophomores to take a full load of advanced core 
courses. Since 2014 (the first graduating class of 
the Chavez Prep program) students from each class 
(including the class of 2016) have been admitted to 
Ivy League schools and other top-tier, highly-selective 
universities, like Harvard, Stanford, and Brown, among 
others. The mission of Chavez Prep is “to cultivate 
conscious, self-aware individuals who can communicate 
at the collegiate level - creating a generation of 
citizens that improve the world. Saldivar now lives 
in Pasadena, the city where he grew up. When not 
working, he enjoys baseball, poker, and any other 
excuse to spend time with close friends and family.

Rocio 
Guadalupe 
Mendoza
Energy Attorney, 
Winston & 
Strawn Llp
Receiving her B.A. from 
Stanford University in 2007 
and her J.D., with honors, 

from the University of Texas School of Law in 2011, 
Mendoza, now an energy associate at Winston & 
Strawn, LLP Houston office, concentrates her practice 
in upstream, midstream and downstream oil and gas 
transactions advising clients on a range of platforms. 
Rocio represents private and public companies in 
acquisitions and sales of oil and gas companies and 
assets, and the exploration and development of oil and 
gas assets; while also having experience with liquefied 
natural gas (LNG) projects. Ms. Mendoza is a member 
of the Houston Bar Association and the Minority 
Opportunities in the Legal Profession Committee; 
the State Bar of Texas; the Houston Chapter of the 
Women’s Energy Network (WEN); the Association of 
International Petroleum Negotiators (AIPN); the Rocky 
Mountain Mineral Law Foundation (RMMLF); and 
Institute for Energy Law (IEL). She is also an executive 
board member of KIPP Houston Public Schools.

Dani Sánchez-
Gleason
Assistant General 
Counsel -L&E, Texas 
Children’s Hospital
Dani Sanchez-Gleason is 
a labor and employment 
attorney for Texas Children’s 
Hospital, located in Houston, 

Texas. Previously Dani belonged to the Labor & 
Employment group of Jones Day in Houston. While 
there, she worked solely on labor and employment 
issues and litigation. Dani was actively involved in 
the firm’s diversity committee, recruiting committee, 
and its pro bono programs. Ms. Sanchez-Gleason 
is an active board member of the Houston chapter 
of ACC and Co-Chair of the chapter’s Labor and 
Employment Practice Group. She also founded and 
participates in the Mentorship Network, which helps 
Latina attorneys find both mentorship and networking 
opportunities. To round out her life, she has two kids 
and a non-attorney husband. After graduating with a 
BA from the University of Michigan- Ann Arbor, Ms. 
Sanchez-Gleason received her teaching certification 
from The University of St. Thomas while participating 
in Teach for America and later graduated with Honors 
from the University of Texas, School of Law.

HOUSTON
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Chris Mendoza, of MassMutual, knows the importance 
of Hispanics

Bringing the Latino Touch

Chris Mendoza is the Hispanic Public Rela-
tions and Cultural Brand Ambassador for the Massachu-
setts Mutual Life Insurance Company (MassMutual) and 
he has been with the company since 2007. He began his 
professional career at a young age, working as a radio an-
nouncer and journalist in El Paso, Texas. This year marks 
Mendoza’s twenty-eighth in the financial industry. Looking 
back on his long career, the significance of where he is 
and where has come from is not lost on him.

“Through the years, I progressed and grew from operat-
ing my own business to working in corporate marketing 
and strategy,” he said. “I was recruited to MassMutual 
to help design and launch the company’s multicultural 
market development programs in 2007. Since 2008, the 
company has successfully launched 5 cultural diverse 
market segment programs with a focus on acquiring new 
customers and recruiting financial professionals to market 
and sell in those segments.”

One of the key tasks that Mendoza was brought to Mass-
Mutual for was reach out to the Latino community and 
educate and encourage them to take more control over 
their financial future. As the population has grown, Latinos 
have gained more influence both economically and politi-
cally. Latinos, as a market and as consumers are going to 
be key economic force for decades to come. 

“The population is huge and is at varying levels of 
financial preparedness,” Mendoza explained. “I’d venture 
to say it’s probably the most diverse financial segment of 
our U.S. based economy—a broad spectrum of awareness 
and capabilities.”

According to a 2015 study conducted by MassMutual, 
Latino owned businesses are growing exponentially, at a 
rate of 57% since 2007. In Mendoza’s experience, Latinos 
often find themselves in the difficult position of balancing 
the financial needs and priorities of their aging parents, 
themselves, and their children. Looking beyond today 
and towards the future is a chief concern of Latinos that 
Mendoza has made a point of addressing.

Over the years, being able to relate on a personal level 
to his clients has served Mendoza extremely well. In his ca-
reer, understanding the nuances of the Latino market has 
been a great asset to both Mendoza and to his employers. 
It is one of the traits that has made him both successful 
and sought after. 

“I relate a lot to my own upbringing with my experiences 
in researching Latinos in financial services,” Mendoza said. 

Story by Eric Moreno Courtesy photo

“Here’s one connection point: grow-
ing up in our homes, financial topics 
and financial matters were not dinner 
table discussions! Speaking from my 
own personal experience, and I’ve 
heard similar responses from many 
people whom MassMutual has inter-
viewed in our own research, there 
was no talk about financial planning.” 

“Many of the things that I know 
about, I’ve had to learn on my own. I 
know that many Latinos share a simi-
lar experience. We need to be open 

about not knowing what we don’t know, but having a commitment to 
fill in the gaps by learning for ourselves and our children so that the 
next generation is empowered and enabled to make smart financial 
decisions.”

Going forward, the future appears to be bright in the financial world 
for Latinos. Companies, like MassMutual and experts like Mendoza 
have made it clear that the Latino market is one that is of great impor-
tance. 

“More and more, we see that Latinos are seeking out resources to 
learn about their financial situation, which I think is terrific.” he said. 
“Whether it’s online, in the media, through the recommendation or 
referral of friends or family, we are hearing about finances on a more 
frequent basis – especially post the financial crises our country just 
went through. There’s a lot to know and each person’s financial pic-
ture is very unique.”     

 “I RELATE A 
LOT TO MY OWN 
UPBRINGING WITH 
MY EXPERIENCES 
IN RESEARCHING 
LATINOS IN 
FINANCIAL 
SERVICES.”  
CHRIS MENDOZA

CHRIS MENDOZA, THE HISPANIC PUBLIC RELATIONS AND 
CULTURAL BRAND AMBASSADOR FOR MASSMUTUAL. HIS 
BACKGROUND AND EXPERIENCE BRINGS A NEW DIMENSION 
TO A GREAT JOB.
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B
y all accounts, Henry Gómez, the current 
Executive Vice President and Chief Market-
ing & Communications Officer for Hewlett-
Packard Enterprise, has had an amazing 
career.

Over the course of his nearly 30-year 
career in marketing and communications, 
Gómez has helped guide some of the most 
influential companies in the world, includ-

ing Skype, where he served as President, HBO, where 
he served as the network’s Vice President of Corporate 
Affairs and oversaw corporate public relations, affiliate 
marketing communications, regional press initiatives 
and special events. 

“I also am in charge of government relations here 
at Hewlett-Packard, and I am a member of the Execu-
tive Council, so I am part of the company’s leadership 
team,” said Gómez. “I think we as a company are going 
to continue to bring incredibly innovative, cutting-edge 
technology products and services to the industry and to 
the world. And those products and services change the 
world.”  

He also served in various roles at eBay, where he met 
current HP CEO Meg Whitman with whom he has en-
joyed a long and successful professional career. He also 
was part of Whitman’s California gubernatorial cam-
paigns in 2009 and 2010. 

“I’ve worked with Meg for over 15 years now,” Gómez 
said. “I met her at eBay and have worked with her in ei-
ther a marketing or communications capacity, and when 
she became CEO of Hewlett-Packard, she asked me to 
run communications and eventually she asked me to 
run marketing, as well. What I wanted to do when I got 
here was help the company communicate what it was 

about. At the time, the company was just entering a tough period of turnaround, and 
they needed to communicate clearly what they were doing, how they were doing it, and 
how they were going to move forward after some challenging times.”

One of the traits that Gómez has been so successful is the ability to adapt. The tech 
world is ever-changing and ever-evolving. Being able to change as the industry he is 
involved in changes around him has kept him not just ahead of the metaphorical game, 
but also ahead of the ebbing and rising tides of the communications world. Gómez has 
based communications on the philosophy of being transparent, on having clarity, and 
on being aggressive.

“[At Hewlett-Packard], we have had to engineer a turnaround at the same time that 
the industry changes around us,” he said. “The analogy we like to use around here is 
that we are rebuilding the airplane while it’s attempting to land. It’s very challenging and 
you’ve got to think about your communications in the context of all that change. The 
way I have to work as marketing and communications person today is completely differ-
ent than the way it worked when my career started. I have had to learn new things, new 
ways and be open to new ideas. I’ve come to really appreciate and adore disruption. In 
disruption there is tremendous opportunity.”

At this point in his career, Gómez feels he is right where he belongs. He has reached 
the pinnacle of the professional and technological world and is in a position to be able to 
affect real change, especially when it comes to the Latino community. It is a responsibil-
ity and a duty that Gómez has taken to heart.

“Latinos are making some headway in the tech world, but the industry as a whole 
has to be better about inclusion,” he said. “The industry has to do whatever it can to 
encourage Latinos in early education to help them enter the technology industry. I’m 
most proud of in our company is the amount of support we give Latino business in 
the supply chain. Having Latino businesses involved in our business is a huge benefit. 
You’ve also got to have companies doing all they can to hire Latino executives and bring 
them into the industry.” 

Henry Gómez, of 
Hewlett-Packard Enter-
prise, has guided some of 
the most influential com-
panies in the world

Story by: Eric Moreno  Photo: Courtesy    

HENRY GÓMEZ, 
EXECUTIVE VICE 
PRESIDENT AND 

CHIEF MARKETING & 
COMMUNICATIONS 

OFFICER FOR 
HEWLETT-PACKARD 

ENTERPRISE.

Adapting to change



Camargo’s experience includes a half a dozen years as Vice President of direc-
tor of Communications for Goldman Sachs with Japan related business. From 
2006 Camargo was president and representative director of Ogilvy Public Rela-
tions Worldwide Japan.

He was the primary driving force in establishing and growing the Japan office 
of one of the world’s leading Public Relations consultancies. Camargo is concur-
rently Senior Advisor to the National Committee on American Foreign Policy 
(NCAFP), Forum on Asian Pacific Security (FAPS) and is a member of the Nippon 
Club, the Museum of the City of New York and an advisor to the Fresh Air Fund.

Camargo wants to see structure in place in 2016 for ALPFA.
“ALPFA has been historically focused on young professionals, people com-

ing out of college to go to work,” he said. “So preparing young professionals 
through seminars, training, and mentoring, and once they get into their pro-
fession, we want to help them network, to get them three-day MBA programs 
and activities that help them reach the next level.”

Camargo noted that what has happened since 
ALPFA has existed is some of these members have 
been in the organization for five or 10 years so 
they are already moving into middle management 
and they have very different needs than when 
they first joined. So he would like to see ALPFA 
develop new programs for those members. 

ALPHA is the longest standing Latino orga-
nization with 72,0000-plus members and more 
than 150 student chapters across America. 
There are 7,000 members in the New York 
chapter, which is the largest in the country and 
one of Camargo’s goals is to boost that number 
to 10,000 very soon.

So why is all of this important? Why should 
Latinos be promoted?

“The obvious answer is the demographics im-
perative that America faces right now. Our popu-
lation is aging, fewer people are having children, 
so that creates a lower tax base, lower revenue, 
and less business being created,” he says. “It is 
the Latino market and demographic, because 
these are hardworking, very, very entrepreneur-
ial people in many cases and dedicated profes-
sionals and workers at all levels of society. The 
more we can empower them the more we can 
empower the future of America.” 
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Orlando Camargo 
Helping Latinos succeed

The president of New York’s ALPFA chapter, 
shows why it is crucial that Hispanics get ahead

E
mpowering Latino leaders, at every 
level from high school to professionals, 
board members to CEO’s is one 
of three major goals of President 
Orlando Camargo of the Association 
of Latino Professionals for America 

(ALPFA), New York chapter.
He’s also a principal at a boutique public affairs and 

consulting firm, The Dilenschneider Group, New York.
“The second part of our mission is to add value to 

sponsors, who look to us to help them out, so it’s 
the MetLife’s of the world, the Bank of America’s and 
the Goldman Sachs that associate with us,”  he said. 
“Adding value to them is an important part of what 
a good nonprofit should be doing. The third part of 
our mission is contributing to the community.”

The community he works in happens to be the 
largest financial and media market in the world, so 
being the head of the New York Chapter is a very 
significant responsibility and one Camargo believes 
ALPFA has great potential to make an impact.  “I 
think we have a really great way to empowering Lati-
nos, adding value for the sponsors and contributing 
to a new level,” said Camargo.

Camargo was born in Colombia and came to 
America when he was three years old. He was raised 
in a rough, suburban neighborhood in Queens, NY 
known as “Hell’s Kitchen.”

“I grew up in the inner city and didn’t have a lot of 
money, and just barely made it to school and college 
where I had a mentor, who was everything and really 
looked out for me,” said Camargo. “At graduation we 
were so poor that he knew my family would have a 
difficult time coming up even to the graduation, so 
he offered to put up my family in his home,” Camar-
go tells. “When the graduation came up, I was going 
through the line getting my cap and diploma and at 
the end of the ceremony I went over to the profes-
sor and asked, ‘How can I possibly ever thank you?’. 
He looked at me very straight-faced and he said, ‘you 
will never be able to thank me, you will need to do 
that with other people.”

“IT IS THE LATINO 
MARKET AND 
DEMOGRAPHIC, 
BECAUSE 
THESE ARE 
HARDWORKING, 
VERY, VERY 
ENTREPRENEURIAL 
PEOPLE IN 
MANY CASES 
AND DEDICATED 
PROFESSIONALS 
AND WORKERS 
AT ALL LEVELS 
OF SOCIETY. THE 
MORE WE CAN 
EMPOWER THEM 
THE MORE WE 
CAN EMPOWER 
THE FUTURE 
OF AMERICA.”- 
ORLANDO CAMARGO

Story by George McQuade   Courtesy photo



I n the midst of national heated debates 
over the future of Latinos in the country, 
Latino Leaders Magazine headed to 
Washington D.C. to hear what the leaders 
on The Hill had to say. The table was 

filled with impressive leaders from all sectors: 
private, academic, entrepreneurs, journalist, 
media executives and of course, leaders in 
legislation and politics. We covered current 
national hot topics, including the Latino vote, 
“we are going to have 28 million eligible to vote 
by the election, we need to motivate the masses 
to vote,” but what was different, is that the 
conversation went a step further, the DC leaders 
talked strategy. There is a design to creating 
long lasting effective change, to achieve that, 
you need to have the right people behind the 
scenes working together, towards a common 
goal, “one day it will be the norm to see a 
Latino running for any office; we are working 
on that today.”  Although they may come from 
different backgrounds and/or opposing political 
ideologies, you would have never known it. One 
of the leaders stated it best, “regardless of politics 
we always help each other, it’s a DC thing.”
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Cristóbal Alex
President
Latino Victory Project
A native of El Paso, Texas, Cristóbal 
received his J.D. from the University 
of Washington School and is the 
current President of the Latino Victory 
Project, founded to build Latino 
political power. Prior to launching 
the Latino Victory Project, Cristóbal 
spent more than five years in 

philanthropy serving at both the Open Society Foundations 
and the Ford Foundation, while at the Ford Foundation he 
managed the Promoting Electoral Reform and Democratic 
Participation initiative. During his time at the Open Society 
Foundations, Cristóbal managed the civic engagement 
portfolio and supported a range of strategies to inspire 
public participation in underrepresented communities. 
Previously, Cristóbal served as Director of the National 
Campaign to Restore Civil Rights, where he led a coalition 
of more than 100 organizations to raise awareness of 
the civil rights rollback and develop strategies to win in 
the federal courts. He also practiced civil rights law with 
Seattle-based MacDonald Hoague & Bayless, one of the 
nation’s leading law firms. Cristobal currently in part of 
the board of the Environmental Defense Action Fund, 
Working America Education Fund and Every Voice.

Scott Astrada
Economic Policy Advisor 
United States Senate
 A first generation American 
from Milford, Connecticut, 
whose family is originally from 
the pampas of Argentina; 
Astrada is part of the first 
generation of his family 
to graduate college and 

understood early on the central importance that 
education and financial literacy have for families. 
Devoting much of his career to economically and 
legally empowering underserved populations, 
especially Latinos, as they seek to build better 
lives for themselves in the United States; Scott 
now currently serves as an economic policy 
advisor for the U.S. Senate Democratic Leadership. 
Prior to the Senate, he served as an attorney 
and political appointee in the Administration 
of President Barack Obama in the White House 
Office of Management and Budget. Scott holds a 
JD and an MBA from Marquette University, and a 
B.A. in English from the University of Wisconsin 
–Madison. Currently, he is pursuing an LLM 
from the Georgetown University Law Center.

Helena Ramírez
Eastern Coalitions 
Coordinator
The LIBRE Initiative
Ramirez is the Eastern Coalitions 
Coordinator for The LIBRE 
Initiative, where she helps 
the LIBRE team develop 
relationships with students, young 

professionals, and women in the Hispanic community. 
A proud Cuban-Puerto Rican Helena is committed 
to advancing the Hispanic community nationwide. 
Some of Helena’s leadership includes having served 
as the inaugural Chairwoman for She Should Run’s 
Frontrunners, a group that is committed to increasing 
the number of women in public leadership. She is 
the current Board Chair for the National Campus 
Leadership Council, an organization that helps student 
government leaders identify innovative solutions, 
and generate greater expertise to ensure young 
leaders are effective stakeholders and spokespeople 
on campus and beyond.  Helena has also served 
as a University Trustee for Florida International 
University in 2010-2011. In 2015, Helena was named 
Forbes “30 Under 30” in Law & Policy. In 2014, she 
was also named Red Alert Politics “30 Under 30”

August 27, 2015
MIO restaurant

STORY BY YOL-ITZMA AGUIRRE
PHOTOS BY DEN OAK PHOTOGRAPHY, LLC

THESE SPONSORS HAVE MADE THIS NIGHT POSSIBLE:

LATINO LEADERS MAGAZINE RECOGNIZES THE 
SUPPORT OF MIO RESTAURANT IN WASHINGTON DC 

FOR HOSTING THE EVENT.

“Gamemakers of
The Capitol”
The Latinos of DC 

Redesigning the Future
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Maricela 
Huerta
Associate Director, 
Conference Services 
Public Broadcasting 
Service (PBS)
Maricela arrived to 
PBS with a broad 
background in strategic 
communications for 

both corporate and government agency 
clients. She led all marketing efforts for the 
U.S. Department of Veteran Affairs’ annual 
National Veteran Small Business Conference 
on behalf of Halfaker & Associates, a 
government consulting firm. Prior, Maricela 
was a Communications consultant for the 
Hispanic Communications Network, The 
Perfect Sidekick LGBTQ Gym, other small 
businesses. Most of her career, Huerta work 
for the Ibarra Strategy Group, managing 
the Latino Leaders Network, a non-profit 
organization dedicated to bringing leaders 
together. Maricela is originally from Anaheim, 
California and holds a master’s in Public 
Relations and Corporate Communications 
from Georgetown University. She is the 
youngest person to serve on the Hispanic 
Association of Colleges and Universities 
(HACU) Governing Board and is a former 
Chair of the HACU Alumni Association.

Melissa Macaya
Multimedia 
Journalist,
CNN Español  &  
NAHJ DC President 
Producer for CNN en 
Español and President 
of NAHJ Washington 
Chapter. Melissa Macaya 
is a multimedia journalist 

who is passionate about covering the Latino 
community and advancing the influence of 
Latino journalists. She currently serves as a 
producer for CNN en Español (DC bureau) 
where she produces content for two shows 
and across the network’s digital platforms. 
Prior to CNN, Melissa was a fellow at NBC 
News (Washington bureau) and worked with 
Univision locally in Texas. She gained extensive 
experience in international communications 
when working at the Organization of American 
States and the Washington Office on Latin 
America. She is president of the National 
Association of Hispanic Journalists (NAHJ) 
Washington chapter and recently completed a 
Master’s degree from Georgetown University 
in International and Political journalism. 
Melissa loves to travel and has worked 
and lived in 5 countries: Venezuela, Spain, 
Mexico, Argentina and the United States. 
Her work has appeared on CNN, CNN.com, 
NBC News, Msnbc.com and Univision.

Neri Ann 
Martínez
Future Majority 
Project Director, 
Republican 
State Leadership 
Committee
Martinez currently 
serves as Director of 
the Republican State 

Leadership Committee’s Future Majority 
Project. She previously served as the RNC’s 
Hispanic Outreach Director in North Carolina, 
during the 2012 presidential campaign. Prior 
to her political work, she spent many years in 
the private sector where she was successful 
in sales and business development for the 
National Associated Builders and Contractors 
based in DC. She has served as a consultant 
for non-profits and advocacy organizations 
in Miami and was one of the longest serving 
Presidents of the FIU Free Cuba Foundation. 
A Cuban-American native of Miami, FL, 
Neri has lived and studied abroad and is 
fluent in English, Spanish and French.  She 
holds a bachelors in International Business 
Honors and Political Science from Florida 
International University. She is a DC Chapter 
leader of the FIU Alumni organization and 
member of the DC Young Republicans. She is 
a co-founder of a Women’s Cigar Club in DC.

Jeyben Castro 
Outreach Director, 
Task Force on 
Hispanic Affairs,
United States Senate 
Jeyben Castro 
currently serves as 
the Outreach Director 
for the United States 
Senate Republican 

Task Force on Hispanic Affairs. In this 
capacity Castro meets and partners 
with Hispanic leaders and organizations 
across the country to address, educate 
and find solutions to issues impacting 
the Hispanic community. With a long 
history of public service, Jeyben served 
ten years in the U.S. Navy, promoted 
Corporate Citizenship as a Public 
Affairs Manager and in 2012 joined 
the Republican National Committee as 
one of six Hispanic Outreach Directors 
in charge of the Hispanic Vote for 
the Presidential election. Currently 
residing in Washington DC, he was born 
in El Sauce, Nicaragua and migrated 
to Miami Florida when he was ten 
years old. A proud US citizen who is 
committed to finding conservative 
solutions to help educate and support 
the US Hispanic community.

Juan M. 
Sempertegui
President,
Hispanic Bar 
Association
Juan is President 
of the Hispanic Bar 
Association of D.C.  
He currently works 
as the Director of 

Licensing for the State of Maryland’s 
Division of Financial Regulation.  Juan 
began his legal career as a law clerk for the 
Honorable Maurice A. Ross of the Superior 
Court of the District of Columbia. Before 
practicing law, Juan worked for nine years 
in the fields of accounting and finance.  
He received an Honorable Discharge 
from the U.S. Marine Corps and holds a 
Bachelor’s degree from the University of 
Maryland, an MBA from Johns Hopkins 
University, and a JD from American 
University Washington College of Law.  
He has been recognized with the Edward 
Bou Alumni Award from the American 
University Washington College of Law, the  
Leadership Award by the Maryland Hispanic 
Bar Association; Alumni of the Year by 
American University Washington College 
of Law’s Latino/a Law Students Association 
and as Regional President of the Year by 
the Hispanic National Bar Association

Alison Elías
Education 
Consultant, 
Inter-American 
Development 
Bank Alison is a 
Consultant at the Inter-
American Development 
Bank, initially, as part 
of the Knowledge and 

Learning Sector collaborating in assisting 
the coordination of trainings aimed to build 
capacity for local government officials in Latin 
America and the Caribbean. Currently, Elias 
works for the Education Division helping 
coordinate the activities of the “Learning in 
21st Century Schools” project that seeks to 
promote the creation of learning spaces that 
encourage a modern school management. With 
both public and private sector experience, in 
primarily social development and education, 
she has also provided consulting services to 
different organizations and institutions such 
as Pratham and ASER Centre in New Delhi, 
India and México Evalúa and Tecnológico de 
Monterrey in Mexico City. Obtaining a Master´s 
Degree in Public Administration in International 
Development from Harvard Kennedy School of 
Government and her Bachelor’s from Instituto 
Tecnológico Autónomo de México. Her 
interests include school infrastructure, teacher 
quality, and the use of ICTs for education.

WASHINGTON, D.C.
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Dario 
Sotomayor
Business 
Development 
Manager, Americas, 
RFI Intelligence 
Sotomayor is also 
a Co-Founder of 
EDSO Global / 
Prime Purveyors 

two companies (one registered in 
the U.S., one in Mexico) that creates 
opportunities for the implementation 
of green energy production projects 
in Mexico. Their primary focus is on 
the construction of electrical power 
production facilities that employ 
renewable energy sources such as solar, 
wind, geothermal, hydro-electric, etc. 
Dario previously was part of the G20-Y 
Summit International Organizing 
Committee. The G-20Y Generation of 
young and successful business leaders 
cares about the prosperity of their 
immediate business environment as well 
as the development of their communities 
and countries. The G-20Y Vision is based 
on greater international cooperation, 
innovative ideas and mid- and long-
term global economic prosperity.

Héctor Araujo
Senior Associate, 
Station Services
PBS
Araujo is from Phoenix, 
Arizona, his Family 
emigrated from 
Culiacan, Sinaloa, 
Mexico. Hector 
began his higher 

education pursuits at Pima Community 
College; receiving his Bachelor’s degree 
in Political Science with a double minor in 
Business Administration and Spanish from 
University of Arizona. Hector then began 
his masters in Higher Education Policy, 
while at the same time also graduating from 
the Hispanic Leadership Institute. Araujo 
was selected by the National Council for 
Community and Education Partnerships, in 
Washington DC, as a fellow for the GEAR 
UP Alumni Leadership Academy where 
he served as a champion, and education 
advocate. He was also selected by General 
Colin Powell as a youth speaker at the 
American’s Promise Alliance GradNation 
Summit. Hector is now at PBS (Public 
Broadcasting Service) were helps head 
the National Partnerships and Strategic 
Communications, working under the 
leadership and mentorship of Senior 
Vice President of PBS, Juan Sepulveda.

Laura 
Maristany 
Director of Policy 
and Legislative 
Affairs, NALEO
Laura is the Director of 
Policy and Legislative 
Affairs for the National 
Association of Latino 
Elected and Appointed 

Officials (NALEO) Educational Fund, as 
chief federal advocate and Director of the 
Washington, D.C. office. Prior to joining NALEO 
Educational Fund, Laura served as Executive 
Director of Legislative Affairs for the Hispanic 
Association of Colleges and Universities 
(HACU) where she played a key role in 
developing and implementing the organization’s 
legislative agenda, including policy efforts 
on comprehensive immigration reform, the 
Elementary and Secondary Education Act, the 
Higher Education Act, to name a few.  She 
previously served as a Legislative Assistant to 
former Congressman Luis G. Fortuño, and 
Congressman Pedro Pierluisi. Currently, Laura is a 
Commissioner in Arlington County’s Commission 
on the Status of Women and also, President of 
the Hispanic Leaders Association. She received 
her bachelor’s degree in political science from 
the University of Puerto Rico-Mayaguez Campus 
and a master’s degree in international commerce 
and policy from George Mason University.

Jesús 
Rodríguez 
Hispanic Initiatives 
Coordinator, 
Republican National 
Committee
Jesús Rodríguez is a 
conservative activist who 
was previously Virginia 
Field Coordinator 

for The LIBRE Initiative, a Hispanic based 
grassroots conservative organization. In the 
fall of 2014, Jesús was Strategic Initiatives 
intern for the Republican National Committee, 
working directly under Hannah Jane Nunez, 
Deputy Director of Hispanic Initiatives. In this 
role, he helped create the Louisiana Hispanic 
strategy during the midterm election. Jesus’ 
extensive experience also includes serving as 
the Political Training Intern at the Leadership 
Institute, Republican National Committee 
and the Office of U.S. Senator Rand Paul. 
Rodriguez is a graduate of The George 
Washington University receiving a Bachelor of 
Arts (BA) in Political Science and Government. 
Jesus also devotes his time to various local 
organizations such as: Mexican Students 
Association at The George Washington 
University, Organization of Latino American 
Students, MXDC - The Mexican Professionals 
Network, and Passaic City Republican Club.

Karen 
Manzanilla
Community School 
Coordinator,
Mental Health 
Association
 Karen Manzanilla 
is a Community 
School Coordinator 
in Linkages to 

Learning of Mental Health Association, 
which is an association that provides 
support to students and their families in 
Maryland. Karen also created Welcoming 
Expats Magazine on Flipboard that is 
a conjoint of useful articles related to 
expat experiences. Previously she was 
an Executive Committee Member of 
The World Bank Family Network in 
Washington, DC where she created 
programs and strategies to welcome 
families of the World Bank. She also 
was a Manager in strategic planning 
in BBVA-Bancomer, Credit Supervisor 
for Consumer products in Citibank 
(Mexico) and industrial engineer in 
Nestle and Vitro Crisa (Mexico). She is 
an Industrial Engineer with a minor in 
Manufacturing and holds an MBA with 
a minor in International Finance.

CLUB LEADERS OF THE FUTURE

lat inoleaders.com

Josué Urrutia
Senior Pastor, 
Director National 
Hispanic Christian 
Leadership
At 20 years of age Josue 
Urrutia founded Mizpa, 
a growing church in 
the Washington D.C. 
metropolitan area, 

becoming then one of the youngest pastors 
in the nation. In 2012, Josue was elected 
to be a part of the board of directors of 
the NHCLC, the largest Hispanic Christian 
organization in the nation. In addition, 
Josue’s ministry has gained national 
media recognition and was most recently 
named a millennial leader shaping the next 
generation of faith by Christianity Today’s 
33 Under 33 List. Josue currently resides 
in the DC Metropolitan area where he 
continues his spiritual and social work.
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Lorena
Montes De Oca
Consultant,
Hunt Oil Company
Lorena is the Executive 
Director for Asociacion 
de Empresarios 
Mexicanos (AEM) a 
Texas based non-profit 
established in 1996 

focused in promoting business in the 
United States and Mexico with 26 chapters 
in both countries. Lorena also serves 
as a consultant for energy companies 
entering the energy sector in Mexico. 
Previously, she worked for Mexico’s trade 
and investment agency (ProMexico) at the 
North American Regional Coordination 
Office in Washington DC developing 
investment strategies in North America. 
Lorena has also worked in the public 
sector for the Minsitry of Foreign Affairs 
in Mexico City and the Inter-American 
Development Bank in Washington 
DC in the private sector Lorena 
coordinated the Espacio USA Vanguardia 
Latina Initiative for Televisa.  Lorena 
holds a Masters Degree International 
Communication from American University 
in Washington DC and Bachelor Degree 
in International Relations from the 
Iberoamericana University in Mexico City.

María Belen 
Marquina-
Barrientos 
Admissions 
Counselor for MBA,
2U for UNC
Originally from Peru 
and moving to the 
United States in 
2004, Maria Belen 

graduated with a BA in Political Science 
from the University of Maryland, Baltimore 
County, and is currently working on her 
Master’s degree in International Relations 
from American University in Washington, 
DC. Belen is passionate about education 
and human rights, actively working with 
refugees and the Hispanic community 
in the country. She spent two years with 
the Hispanic Heritage Foundation on 
workforce development and educational 
initiatives in technology for young Latinos 
and other minorities. Today, she is an 
Admissions Counselor for MPA@UNC 
at 2U, Inc., continuing her work with 
business development and breakthrough 
online education graduate programs, 
as well as the company’s philanthropic 
initiatives in developing countries.

José Antonio 
Arochi
Associate,
Novak Druce 
Connolly
Bove + Quigg LLP 
Admitted to practice in 
Mexico, José Antonio 
Arochi assists with the 
firm’s client relations 

in Latin America that have any type of issue 
in the United States related to intellectual 
and industrial property matters. His 
practice concentrates on counseling clients 
regarding copyright and trademark matters.
After completion of his LL.M. in Intellectual 
Property at George Washington University 
Law School, Arochi worked for the 
Inter-American Development Bank in 
Washington, DC as a personal assistant 
in the Mexican and Dominican Republic 
Executive Director’s Office. Jose served as 
an associate for the National Commission 
for the Development of Indigenous People 
when living in Mexico. During his tenure, 
he was head of the Acquisitions Area 
in the administrative division and was 
instrumental in helping develop, along 
with the agency’s intellectual property 
team, a bill for the protection of artifacts 
made by the country’s indigenous people 
in Mexico regarding copyright issues. 

Laura 
Martínez-Dietz
Attorney & CEO, 
Marsil Consulting 
Laura was able to 
specialize in law while 
an undergraduate at the 
Universidad Autónoma 
de Querétaro in 
Querétaro, Mexico, 

obtaining a Bachelor and Masters, then a 
LLM from George Washington University 
in Intellectual Property Rights. She has 
previously served as Deputy Legal Director 
for the Secretary of Education. In 2003 
Dietz aided Mexican-U.S. relations as a 
Legal Officer at the Consular Section of 
the Mexican Embassy in Washington D.C. 
during which she designed and drafted 
protocols for compliance with the due 
process provisions of Article 36 of the 
Vienna Convention on Consular Relations 
as applied to the arrest and detention of 
Mexican nationals within the area of the 
Embassy’s consular jurisdiction. In 2006, she 
joined the Mexican Embassy’s NAFTA and 
Trade Office. With her extensive background 
in economic and trade affairs, currently 
Laura has branched out and formed her own 
company, Marsil Consulting, where their 
chief client is Grupo UNNE, a leader in the 
logistical petroleum industry in Mexico.

Dilsia Menjivar
Admission 
Counselor,
2U for USC 
Menjivar was born 
to undocumented 
immigrant parents 
from El Salvador, who 
have recently become 
US Citizens. Born and 

raised in DC, she is a first generation 
graduate from Salisbury University with 
a Bachelor in Education and a minor 
in History. Since graduating, she has 
been in the field of education for over 
four years. She discovered she had a 
passion for helping students figure 
out their life goals and assist them 
with their educational endeavors. 
She has been fortunate to be able to 
do this at the University of Maryland 
School of Nursing and now the 
University of Southern California 
through 2U, the technology affiliate 
for USC. She is currently enjoying the 
city of Baltimore with her boyfriend 
and hopes to continue her own 
education in the near future. 

WASHINGTON, D.C.

Freddy
Valencia 
Admissions
Counselor, 
2U



Antonio Molina
Chairman at 
Democratic Party,
Georgia Latino 
Caucus
Immigrated to the 
United States with 
his family fleeing the 
Salvadorian civil war. 
Upon graduating from 

high school Antonio honorably served in 
the United States Navy for six years during 
which time he earned various accolades.  
He is a student at Georgia State University 
College of Law and a graduate from Emory 
University, having earned a double major 
in Political Science and LACS. Antonio is 
the COO of Consultorio Médico Hispano 
INC, a company geared towards serving 
the Latino community in the Atlanta 
Metropolitan Region. He also serves as 
Chief of Staff for State Representative 
Pedro Marin, is the Chairman of the 
Latino Caucus for the Democratic Party 
of Georgia; Vice-Chairman of the Human 
Relations Commission of Gwinnett 
County, part of the planning and 
development committee for Gwinnett 
County, and is currently part of the School 
Council for Berkmar High School.  He 
accredits his success, first and foremost, 
to the Lord and to his loving family.  

Ivan Shammas
General Manager 
and General 
Sales Manager,
Telemundo Atlanta 
A graduated from Georgia 
State University, earning 
a BA in Journalism 
with a concentration in 
Public Relations, Ivan 

Shammas is General Manager and General 
Sales Manager for Telemundo Atlanta, a 
premier Spanish-language station. Shammas 
has worked in Spanish-language media and 
within the Atlanta Hispanic community for 
over 15 years. He is currently on the Board of 
the Georgia Hispanic Chamber of Commerce, 
also serving on the Board of the United Way 
of Greater Atlanta and its Young Professional 
Leaders program; a Board Member of the 
Georgia Association for Latino Elected Officials 
as Chairman of the Leadership Council 
overseeing: Advocacy, Leadership, Georgia 
Latino Vote, Citizenship, Cesar Chavez Day 
and the Ambassador program. Ivan was 
invited by the Mayor to be part of the Mayoral 
Welcoming Atlanta Working Group and now 
it’s Advisory Committee. A recent graduate 
of Leadership Atlanta’s class of 2015 and 
garnered Georgia Trend Magazine’s 40 Under 
40 award, as well as the Atlanta Business 
Chronicle’s 40 Under 40 award in 2013.

Juanita Vélez
International 
Communications 
Supervisor, UPS
An originally born Paisa, 
Juanita Vélez, earned her 
bachelor’s degree from 
Armstrong Atlantic State 
University in Savannah, 
Georgia. She began 

her business career as a Latina entrepreneur, 
co-founding a distribution center in Florida 
for medical and dental products in the LatAm/
Caribbean region. Leaving Miami to advance 
her studies, she became a part of the very first 
Master’s in International Business cohort at 
Georgia State University in 2013; during this 
time, while interning at the Atlanta Convention 
and Visitors’ Bureau she gained a passion for 
the commercial internationalization of Atlanta. 
In 2013 Juanita joined UPS as Global Brand and 
Sponsorships Specialist and was responsible for 
customer hospitality activation programs for 
Ferrari Formula 1, NASCAR, The Masters and 
other international and domestic sponsorships. 
She now serves as the International Advertising 
and Communications Supervisor on the UPS 
International Communications Team, overseeing 
main regions: APAC, Europe, Americas, Canada 
and ISMEA. Juanita also serves as Communications 
Co-chair and Public Affairs Liason for ‘Crecer’ 
the Latino Business Resource Group at UPS.

Sonia Camacho 
Smith
Tax Manager,
Floor & Décor
Sonia is a Tax Manager 
at the leading specialty 
retailer in the hard 
surface flooring market, 
Floor & Decor. Previous 
to joining FDO, Sonia 

was a senior at Ernst & Young LLP’s Tax 
Services practice and part of the Global 
Compliance & Reporting group with emphasis 
on domestic and multi-state taxation. 
Currently involved with Association of Latino 
Professionals for America since 2007, where 
she joined the GSU team to participate at the 
ALPFA National Convention. The opportunity 
to interact with business professionals and 
students during the convention motivated 
her to bring a local ALPFA chapter to 
Georgia State. She co-founded and served 
as President for the first ALPFA GSU 
Student Chapter. Prior to her ALPFA Atlanta 
presidency, she served as Director of Student 
Affairs. Sonia received a B.S. in Accounting 
and a Masters of Taxation from Georgia 
State University. She is a certified public 
accountant licensed in the state of Georgia, 
a member of the American Institute of 
Certified Public Accountants and the Georgia 
Society of Certified Public Accountants.

Christopher
Perlera
Special Projects 
Coordinator,
Secretary of State 
Office of Brian Kemp 
The son of Salvadoran 
immigrants who fled 
during the peak of 
the country’s civil 

war. Born in Boston, Christopher attended a 
bilingual immersion program called “Amigos” 
until moving to Georgia at age twelve. He is a 
Goizuetta Scholar, completing a bachelor’s degree 
in Romance Languages from the University of 
Georgia. Christopher ran for the Georgia House 
of Representatives in 2012, whereupon losing 
the primary election, Georgia Secretary of State 
Brian Kemp personally recruited him to work 
for his office, where Christopher now serves as 
Special Projects Coordinate and handles a variety 
of high impact projects. A graduate of Republican 
Leadership for Georgia class of 2014, LEAD Atlanta 
class of 2015, and a recipient of NSHMBA’s “4 
under 40” award for his work in community/
political leadership. Perlera is also active in Latino 
organizations focusing on business, youth, and 
political leadership development, is a founding 
member of the Georgia Republican Party’s 
Community Service Committee and the Director 
of Community Affairs for the Georgia Young 
Republicans. Chris likes to relax by running 10 K’s, 
building computers, and making new friends.

David Berdugo
Vice President 
Commercial Bank,
Community & 
Southern Bank
Mr. David Berdugo 
has over 15 years of 
experience in the banking 
industry providing 
professional advice to 

both business and personal clients. Having 
worked for JP Morgan Chase, Wells Fargo and 
State Farm. Receiving his Bachelor of Science 
degree in Electrical Engineering Technology 
from Southern Polytechnic State University, 
and a Masters in Finance from Georgia State 
University’s Robinson School of Business, David 
currently serves as a Relationship Manager for 
Community & Southern Bank where he is in 
charge of strategic sales and client relationships. 
Deeply rooted in serving Cobb County, Berdugo 
is passionate about helping business owners 
increase cash flow, reduce cost and prepare for 
market fluctuations. With a focus on education 
and giving back to the community, David 
volunteers his time and serves as the President 
for the National Society of Hispanic MBAs -Atlanta 
Chapter, helping manage the finances of the 
chapter and organize events that raise funds 
for the organization’s Scholarship Fund. David 
enjoys biking and training for triathlons. He has 
also taken flying lessons at McCollum airport 
and wishes to one day be a licensed pilot.

CLUB LEADERS 
OF ATLANTA, GA

STORY BY YOL-ITZMA AGUIRRE
ONLINE AT LATINOLEADERS.COM
PHOTOS BY SPOTLIGHT SOUND STUDIO

THESE SPONSORS HAVE MADE 
THIS NIGHT POSSIBLE:
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I
N AN UNPRECEDENTED EVENT, several organizations and brands organized 
the 2015 Latino Franchising Summit.

The seminal event, hosted by Yum! Brands at their corporate center in Pla-
no, Texas, brought together not only several key marques, franchisors, fran-
chisees, but also attracted international business people, including groups 
and individuals from Mexico.

The first summit of its kind was organized by Latino Leaders Magazine on 
October 1st. Yum!, Boston’s, the International Franchise Association, Franchising  
and Siempre Tax were partners in organizing the event.

Lessons from the Franchise world
The event attracted keynote speakers of the powerhouse level of Eduardo Díaz, 
President and CEO of EYM Group, which runs franchise restaurants in several 
states, including Burger King and Denny’s brands.

Franchisees like Luis Veras (Pizza Hut), Travis Edmonson, Director of Busi-
ness Development of Pollo Campero and Laura Contreras, CEO of Siempre 
Tax, spoke about the intricacies of working in the franchise mien. 

Attendees listened attentively during the “Recipe for a successful franchise in the 
Latino market,” which included speakers like Earsa R. Jackson of Partner, Strasburg-
er & Price and Chair of the International Franchise Association Diversity Board. The 
panel also included Jesus Araiza, Managing Director of De Leon Group and David 
French, Senior Vice President of Business Banking, Franchisee Lending Regions Bank.

The King
In the franchising world, there are some Latinos who have done some notewor-
thy work, while others are beginning their careers in these exciting but often 

challenging ventures. Yet if there is a recognized 
royalty in this area, the crown king would have to be 
Guillermo Perales.

Sun Holding, Perales’ Dallas-based firm, runs over 
400 restaurants in four states. They include brands 
like Burger King, Golden Corral, Popeyes, Denny’s 
and Arby’s.

Originally from Mexico, Perales started Sun Hold-
ing in 1997. In interviews, he has said that he chose 
to begin in franchising because “I thought that pay-
ing a royalty for using a name for a brand was better 
than starting my own concept,” he said. He added 
during the summit: “The failure rate of your own 
restaurant or your own venture, it’s harder to stay or 
sustain yourself. At the end we don’t have to create. 
As long as we follow certain rules and assist them. 
We just have to be very good at that. It seemed like 
the easiest model.”

The key to starting a franchise is knowing what to 
do, Perales said to the group. Attend conferences, 
meet other franchisees and learn about the right 
brand for you, he added, as well as getting the Small 
Business Administration to help you.

“Getting the information, the right bank, that’s the 
easy part. Getting the SBA to commit, that’s got to 
be the hard part.” 

How to Grow your Franchise in 
the Latino Market Symposium

Story by: Joseph Treviño      Photos by: Jason Gilmore 

The first ever Hispanic Franchise Summit event was held 
at the YUM! Brands offices in Plano

Miriam L. Brewer, CFE Senior Director of 
Education & Diversity, International Franchise 
Association, speaks during the Summit.

The king in action. Guillermo Perales, 
President of Sun Holding, which runs over 400 
restaurants in four states, talking with Latino 
Leaders Publisher, Jorge Ferráez, during a 
live interview.

Poster of the seminal event, 2015 Latino 
Franchising Summit, on October 1, 2015, at 
YUM! Brands offices in Plano, TX.
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Understanding the 
Latino market is key to 

franchising

The historic 
summit had 
some of the 
best experts 
in the field

Story by: Joseph Treviño      Photos by: Jason Gilmore 

T
HE 2015 LATINO FRANCHISING SUMMIT not only boasted some of the 
most famous Hispanic names in the franchise world, but also had first-
hand accounts by franchisee persons.

Ralph Wiegandt, a Dallas-based franchisee who runs multiple 7-Elev-
en’s and was born and raised in México, captivated listeners when he told 
details of how he ran his stores.

Growing up in México, Wiegandt said he fell in love with the 7-Eleven 
brand as a teenager, when he visited the States during a summer trip. During 
the first 40 years of his life, he worked in the corporate world in Mexico and had 
several businesses, including several OXXO’s, a chain of convenience stores.

Once in the U.S., Wiegandt chose to start a business in franchising. He elected 
his old dream: 7-Eleven.

“I said, ‘let somebody take care of the process so I can take care of the consum-
er.’ That’s why I partnered with 7-Eleven,” Wiegandt told the group. “7-Eleven 
can help you to grow- 10, 15 stores. Depending on your capabilities. It’s all about 
following the process.”

A big difference for businesspersons and franchisees from Latin America when 
they come to the U.S. is the competitiveness and blood, sweat and tears ethos, 
Wiegandt said. When he used to run a convenience store in México, he was often 
doing administrative work back in his office, but here in the U.S. he had to buckle 
down and labor like a blue collar worker.

“You need to be hands on. You need to be totally operational-focused. You 
need to be rolling up your sleeves, cleaning the restroom, cooking hot dogs, tak-
ing care of all the details of your business,” he said.

Then there is knowing your customers well and attending to their wishes and 
needs, which can vary from mainstream American consumers to very regional 
clients from different countries in Latin America, where they all have different 
tastes, he says.

“In the U.S. the market is so competitive that you need to be the best of the 
best. If you are not the best of the best, don’t venture yourself. You have to know 
your consumer, you have to take care of him and be very efficient.”

Boston’s Restaurant & Sports Bar, a Canadian firm with 400 restaurants in 
Canada, the U.S. and Mexico, is making inroads in the Latino market, said Ericka 
Garza, Director of International Franchise Development.

But the key to their success has been to respect, learn and take part of each 
region and country, she said. It’s all about the customer and forming a deep 
relationship.

“If we are going to franchise in another country, we are going to adapt to that 
country. We are not here just to collect money,” she said. 

Isaac Padilla, Franchise Marketing Manager for 7-Eleven, said the brand 
is working hard to attract Latino Franchise candidates. He believes the brand, 
which runs over 56,000 stores in 17 countries, gives its franchisees business sup-
port and the technological edge to make it.

He said: “Latino franchisees will grow. Much like the Indian and the Pakistani 
communities grew so fast within our system, I know the exact same thing can 
happen within the Latino community. It’s all about trust, about awareness and 
word of mouth.” 

Ralph Wiegandt (right), a 7-Eleven Franchisee owner 
who left an executive career for a business of his own, 
speaks to attendees at the 2015 Franchise Summit at 
the YUM! Brands offices in Plano, TX, as Isaac Padilla 
(left, watches on)

From left to right: Ericka Garza, Director of International 
Franchise Development of Boston’s Restaurant & Sports 
Bar, Isaac Padilla, Franchise Marketing Manager for 
7-Eleven and Ralph Wiegandt, a 7-Eleven franchisee.

Ericka Garza (left), Director of International Franchise 
Development of Boston’s Restaurant & Sports Bar, 
speaks during the 2015 Latino Franchising Summit, while 
Mr. Isaac Padilla, Franchise Marketing Manager for 
7-Eleven listens.
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Story by: Pablo Schneider      Photos by: Jason Gilmore 

Laura Contreras, CEO of Siempre Tax, explains 
to the crowd how her company started and 
what she did to transform it into a franchise.

Jesse Arnold, Senior Manager of Franchise 
Recruiting of Pizza Hut, addresses those who 
attended the 2015 Franchising Summit, October 1.

Eduardo Diaz, CEO of the EYM group, talks 
about why the franchising world could be the 
best option for Latino entrepreneurs.

Hispanic Franchisees and 
the America Dream

Our seasoned expert tells us why the 2015 Franchise Summit was a success 
and why we should look forward to attend the next one

A
LL ACROSS AMERICA, thousands of His-
panic franchisees are living the American 
dream.  The energy and drive of these 
entrepreneurs combined with world-class 
franchises is a recipe for success.  The fran-
chisees have the opportunity to own their 
own businesses and to partner with iconic 

brands.  The franchisors are able to expand and di-
versify their franchisee base.  Diverse markets and 
consumers are better served.  Everybody wins.

The 2015 Latino Leaders Franchising Summit, 
which was hosted at Pizza Hut Center of Restaurant 
Excellence, brought together current and prospec-
tive Hispanic franchisees with major franchisors and 
providers of professional support services.

This day-long Summit began with welcome re-
marks by Jorge Ferraez, Publisher of Latino Lead-
ers; James Fripp, Senior Director of Global Diver-
sity and Inclusion of Pizza Hut; Jesse Arnold, Senior 
Manager of Franchise Recruiting of Pizza Hut; and 
Miriam Brewer, Senior Director of Education and 
Diversity of the International Franchise Association.  
These experienced leaders shared insights on the 
robust franchising landscape, the critical importance 
of diversity among franchisees, and the need for 
more Hispanic franchisees nationally.

The morning keynote speaker, Eduardo Díaz, 
President & CEO of the EYM Group, shared his in-
spirational story of starting with one McDonalds, 
becoming a very successful McDonalds franchisee, 

selling his company, and starting a new building a second successful company as 
a franchisee of Denny’s and of Burger King.

The Summit featured three substantive panels focusing franchisee success, 
professional support services, and the consumer and Latino market.

Panel 1: “Lessons & Experiences of Successful Franchises in the Latino Market”
• Luis Veras, Pizza Hut Franchisee
• Travis Edmonson Director of Business Development, Pollo Campero
• Laura Contreras, CEO, Siempre Tax

Panel 2: “Foundation for a Successful Franchise in the Latino Market”
• Earsa Jackson, Esq., Partner, Strasburger & Price, LLP and Chair of the In-

ternational Franchise Association Diversity Board
• Jesus Araiza, Managing Director, De Leon Group
• David French, Senior Vice President of Business Banking - Franchise Lend-

ing, Regions Bank

Panel 3: “Understanding the Consumer and the Latino Market”
• Ralph Wiegandt, Multiple Store Owner, 7-Eleven
• Isaac Padilla, Franchise Marketing Manager, 7-Eleven

The afternoon session featured a live interview with Guillermo Perales, Presi-
dent and CEO of Sun Holdings.  Perales is one of the most successful Hispanic 
franchisees in America.  In the interview, he shared the story of his company, Sun 
Holdings, which owns and operates over 550 franchised units including Burger King, 
Popeye’s, Arby’s, Cici’s Pizza, Golden Corral, Krispy Kreme, and T-Mobile.  Perales 
founded Sun Holdings in 1997 and today he has over 12,000 employees in six states.

The 2015 Latino Leaders Franchising Summit was a great opportunity for fran-
chisors, franchisees, prospective franchisees, and service providers to come to-
gether to help more Hispanics achieve the American dream.  Look forward to 
seeing at the Summit in 2016! 



Presented with the support from: 

Leadership: 
Ignacio Salazar 

Entrepreneurship: 
John E. Williams 

Medical & Scientific Excellence:
Joseph DeLeon  

Maestro of Professional Achievement: 
Joe Garza 
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EVENTS MAESTRO 

DA LL AS 
October  22, 2015
Tower Club Dallas 

Dressed to kill, hundreds of 
professional Latinos attended the 
Dallas Maestro Awards, a seminal 
gala event that honors achievers 

and leaders in the area.

DALLAS
MAESTRO

B
ut only four were chosen to be honored. The 
event, held by Latino Leaders Magazine with 
many sponsors, took place on October 22 at 
The Tower Club in downtown Dallas. 

The Maestro Awards, which takes place in 
several cities across the country including Los 
Angeles and Washington D.C., have honored 

entrepreneurs and visionaries like Mónica Lozano and others.
This year, The Dallas Maestro awardees were Joseph De 

León, Joe Garza, John E. Williams and Ignacio Salazar. The 
event, coordinated by Yolitzma Aguirre, the publication’s 
National Director, paid homage to leaders in four categories 
chosen by their expertise and lifetime dedication to their 
passions and helping others.

DeLeón, who won the Maestro of Medical & Scientific Excel-
lence, is currently the President of Texas Health Harris Methodist 
Hospital. After receiving his award, he said that he likes the fact  
companies like Texas Health Resource recognize diversity is a 
rich resource for talent and we must all get involved.

“I want my legacy to be that there’s no excuses for any of us- 
none of us has an excuse not to get involved, engaged” he says.

Salazar, the President of National Service, Employment and 
Redevelopment, was awarded with the Maestro of Leadership. 
He told the crowd at the sumptuous Tower Club that every 
life was special. In an interview for Latino Leaders Magazine for 
its July issue, Salazar said, “If you work marble over time its going 
to perish. But when you touch somebody’s life, that’s the most 
precious things you can do. It lasts forever.”



“I WANT MY LEGACY TO BE 
THAT THERE’S NO EXCUSES 

FOR ANY OF US- NONE OF 
US HAS AN EXCUSE NOT TO 
GET INVOLVED, ENGAGED”- 

JOSEPH DE LEÓN, RECIPIENT 
OF THE DALLAS MAESTRO 
OF MEDICAL & SCIENTIFIC 

EXCELLENCE AWARD.

By JOSEPH TREVIÑO
Photos by ANDREW BUCKLEY

lat inoleaders.com

Maestro Joseph DeLeon 

The Maestro recipients: Joe Garza, Lead  Partner at Garza 
& Harris, John E. Williams, Co-Founder, President, & CEO of 
Dominion Technologies, Ignacio Salazar, President, CEO of SER-
Jobs for Progress and Joseph DeLeon, President of Texas Health 
Harris Methodist Hospital Southwest Fort Worth. 

Four recipients receive the following award: Maestro of Medical 
& Scientific Excellence, Maestro of Professional Achievement, 
Maestro of Entrepreneurship and Maestro of Leadership. 

Monica Alonzo, Mayor Pro Tem 
during the awards ceremony.



The magazine awarded John E. Williams, 
President and CEO of Dominion Technolo-
gies with the Maestro of Entrepreneurship. 
He credited his wife for his success.

“She’s been my backbone,” he said.
The Maestro of Professional Achieve-

ment went to Joe Garza, lead partner 
at Garza & Harris. Garza, who runs a 
group of attorneys who practice taxes, 
said the key to his success has been to 
employ good people.

“I have always hired people who are a 
lot smarter than I am. I have good peo-
ple, very good clients and lawyers around 
me. So my part is pretty easy,” he said.

Dr. José Octavio Tripp Villanueva, the 
Consul of Mexico in Dallas, said the four 
Dallas Maestro recipients exemplified the 
best in business. He added that entrepre-
neurs were a unique group of professionals.

“Everyone says ‘find your passion.’ 
But that’s easier said than done. Being 
an entrepreneur demands commitment 
and dedication. They are open-minded, 
they never forget how much they can 
learn from others. They are flexible. 
The absorb the best practices around 
them like a sponge.”

The Dallas Maestro Awards were done 
in partnership with Northwestern Mu-
tual, Texas Health Resources, Southwest 
Landing, RAM Comercial, Comerica Bank, 
Erwin A. Cruz. In addition, other spon-
sors included Alex Sotelo Cellars, Voces 
Cellars, Mi Sueño Winery and Maldonado 
Vineyards, Robledo Family Winery, Ceja 
Vineyards and Honrama Cellars. 
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MAESTRO 
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“I HAVE ALWAYS HIRED 

PEOPLE WHO ARE A 

LOT SMARTER THAN 

I AM. I HAVE GOOD 

PEOPLE, VERY GOOD 

CLIENTS AND LAWYERS 

AROUND ME. SO MY 

PART IS PRETTY EASY.” 

–JOE GARZA, RECIPIENT 

OF THE MAESTRO 

OF PROFESSIONAL 

ACHIEVEMENT.

Attendees enjoyed the winemaker showcase, 
which was hosted by Ram Comercial (Chrysler), 

Comerica Bank and Erwin A. Cruz MD. 

Ignacio Salazar, 
President, CEO of 
SER-Jobs for Progress 
received the Maestro of 
Leadership.

Joseph DeLeon 
– awarded 
the Maestro 
of Medical 
& Scientific 
Excellence. 

Joe Garza, 
Lead  Partner 
at Garza & 
Harris recipient 
of the Maestro 
of Professional 
Achievement

John E. Williams 
received the 
Maestro of 
Entrepreneurship.
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“IF YOU WORK MARBLE OVER 
TIME ITS GOING

TO PERISH. BUT WHEN YOU 
TOUCH SOMEBODY’S LIFE, THAT’S 

THE MOST
PRECIOUS THINGS YOU CAN DO. IT 

LASTS FOREVER.”
IGNACIO SALAZAR SER 

PRESIDENT/LATINO LEADERS 
MAGAZINE JULY 2015.

“THE MAGAZINE AWARDED JOHN 
E. WILLIAMS, PRESIDENT AND 

CEO OF DOMINION TECHNOLOGIES 
WITH THE MAESTRO OF 

ENTREPRENEURSHIP. HE 
CREDITED HIS WIFE FOR HIS 
SUCCESS. “SHE’S BEEN MY 

BACKBONE,” HE SAID.

Over 300 people gathered at The Tower Club on the 48th floor 
in Dallas, Texas to celebrate and be part of Maestro Dallas. 

Maestro John E. Williams and spouse with Jorge Ferraez, 
Publisher and Maestro alumni Nina Vaca and Javier Palomarez.   

Jorge Ferraez, Publisher & President 
of Ferraez USA congratulates Ignacio 

Salazar for receiving the Maestro in 
Leadership. 

Maestro Joe Garza 

lat inoleaders.com



CELLAR

O
N OCTOBER 22 Latino Leaders Magazine 
hosted its ninth annual Maestro Awards 
ceremony in Dallas, Texas. During the 
Winemaker Reception we welcomed 
seven Latino owned wineries from Napa: 
Maldonado Family Vineyards, Robledo 
Family Winery, Alex Sotelo Cellars, Ceja 

Vineyards, Honrama Cellars, Voces Cellars and 
Mi Sueño Winery.

All wineries had their founders or Presidents 
serve their wines to guests. My final conclusion 
after tasting all of them is still the same that I 
had when I came to know all of these wineries: 
they all make a magnificent wine.

Their secret: the terroir, the fruit equals 
a high quality raw material that makes a great 
wine. Latino winemakers are people that have 
years perfecting the technique and art of growing 
fruit to make wine.  

THE SECRET    

IS THE TERROIR 
Maldonado Family Vineyards Cabernet Sauvignon 
“Old Toll Road” 2012 (sent by the winery for it’s review)

Region: Napa Valley, Calistoga
Varietal: Cabernet Sauvignon
Price: $ 85
Aromas: Currant, Tobacco, Mocha
Flavors: Red Ripe fruit, Pepper
Impression: Good strength, great 
balance Structure: Powerful, silky
Drink with: Rib Eye Steak, Prime Rib
Why I loved this wine? It is elegant
My Rating: 94 pts.

Mi Sueño Chardonnay “Los Carneros” 2012
(sent by the winery for it’s review)

Region: Napa Valley, Los Carneros
Varietal: Chardonnay Price: $ 54.
Aromas: Pineapple, Butterscotch, Guava
Flavors: Tropical fruit, vanilla
Impression: Balanced and fruity
Structure: Medium body, sophisticated
Drink with: Grilled Salmon, Sushi Rolls, 
Lobster Tail Why I loved this wine? 
Complex enough to be enticing
My Rating: 91 pts.

@JFerraez_Latino

LATINO LEADERS

Shafer “Hillside Select” 2011
(sent by the winery for it’s review)

Region: Napa Valley, Stags Leap District
Varietal: Cabernet Sauvignon
Price: $ 250. Aromas: Chocolate, Red 
Fruit Compote, spice
Flavors: Black Truffle, cherries, nutmeg
Impression: Vibrant, expressive
Structure: Fantastic Heavy Weight with 
richness Drink with: Rack of Lamb, Duck 
Confit, Beef Wellington
Why I loved this wine? Beautifully 
crafted, impressive
My Rating: 97 pts.

Marita’s Vineyard Cabernet Sauvignon Select Private 
Reserve 2013 (sent by the winery for it’s review)

Region: Napa Valley, Coombsville
Varietal: Cabernet Sauvignon
Price: $ 170. Aromas: Coffee, Red 
Currant, Violet Flavors: Black Fruit, 
Vanilla, Blueberry marmalade
Impression: Powerful concentration, 
elegant Structure: Fantastic Body 
and structure Drink with: Any Filet 
Mignon with a sophisticated sauce
Why I loved this wine? Silky, 
complicated but rich and 
sophisticated My Rating: 96 pts.
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